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The deliverable 4.8 first gives an overview on how communication activities were organized and planned among
the consortium, and then a resume on communication channels and dissemination tools produced, included all
results and targets reached during the two years project.
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|1 Executive Summary

The present report contains the outputs and results of the communication and dissemination activities
of the Youth For Love 2 project co-funded by the Rights, Citizenship and Equality Program of the
European Commission. It is managed by the Head of Communication (UCLL) in coordination with the
Project Manager and staff of ActionAid International Italia, and the partner organization's staff.

All partners, supported by the Head of Communication, were responsible for implementing
communication and dissemination activities throughout the project implementation period. The main
communication objectives are:

e to raise awareness about peer violence and how to counter it.

e to disseminate contents and material produced by young people themselves.

e to transfer the results to appropriate stakeholders and multiply the impact of the action.

Work package main results

Indicator Target Result
Reach through all activities* 1.500.000 18.148.607
Social Media Reach 1.000.000 7.122.355
Website views ‘youtforlove.eu’ 100.000 156.688
Web-game players 50.000 67.620
Media Coverage 40 399
Articles international 10
Articles national 28

Social media posts 168

Press releases 180
Other 13

*The reach of all the communication activities, social media included.

Attachments

All references (dates, links and screenshots) are available on the Communication Activity Plan & Log
file and in the Attachments folder.
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|2 Coordination of Communication activities

Coordinating communication activities involves planning, organizing, and implementing
communication strategies that ensure that everyone involved in a project or team is informed,
engaged, and working towards the same goals. In this section you can read about how these
communication activities were coordinated.

At the start of the project, a communication plan (D. 4.1) was written by the head of communication.
This plan outlines the goals, objectives, audience, message, and timing of communication activities. It
helped to ensure that all communication efforts are coordinated and aligned with the overall project
or team goals.

We assigned clear roles and responsibilities for communication activities to ensure that everyone
knows what they are responsible for and who they should contact if they have questions or concerns.

The Project Manager and Head of communication scheduled regular check-ins. It was important to
have these check-ins with the other project partners to provide updates, gather feedback, and address
any concerns. It was usually the habit to have extra time during each steering meeting for a check-up
regarding the communication activities. During these check-ups feedback from team members was
encouraged to ensure that communication activities meet their needs and expectations. The feedback
was used to adjust our communication strategies and improve future communication efforts.

Collaboration tools such as project management software, team chat apps, and shared document
repositories can help were frequently used to coordinate communication activities and ensure that
everyone has access to the same information.

The main tool, a shared document called 'Communication Activity Plan & Log' was intensively used to
guide all communication activities. This shared document contained contact information of all
Communication officers, an activity plan in the form of a calendar and a log file per partner to report
all activities.
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I 2.1  Communication officers

The communication team was defined at the start of the project. Each project partner selected 2
project officer who, together with the communication officer, managed all the communication
activities.

The first page of the shared document, 'Communication Activity Plan & Log', contains all information
on who is responsible for communication during of the project. As some partners' Communication
Officer changed during the project, updating the shared document meant everyone always had the
most up-to-date data.

Besides the contact details of the communication officers, the document also contained the
responsibilities, permissions, and personal code of the digital communication systems
(dashboards/website).

(UCLL)
Head of Communication

Communication Communication Communication Communication
Office UCLL Office AFOL Office AAI Office AAH
o [ ) [ 2 o o [ [ 4 o
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‘ Communication officers

3

4 List of contact persons for each organisation for the communication of Youth For Love 2. These persons:

5

6 - have responsibility for the organisation’s communication activities

7 - have access to the content management system of youthforlove.eu in order to place content directly online

8 - Be included in any mail concerning the communication/dissemination of the project

9

10 Login to dashboard youtforlove.eu:

1

12 https:/iwww.youthforlove.eu/wp-login.php?itsec-hb-token=pannello

13

14 Organisation Name Email PassWord
15 Andy Veltien andy.veltien@ucll.be

16 Nele Kelchtermans nele.kelchtermans@ucll.be

7 Mara Ghidorzi m.ghidorzi@afolmet.it

18 Chiara Tentori

19 Giulia arosio

20 Fabiana Costan

“ Angelina Tsakiri Angelina.Tsakiri@actionaid.org

22

23

24

+ =  Communication officers = ActivityPlan ~ UCLLlog ~ AFOLlog = AAllog ~ AAHlog = CPElog -
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I 2.2 Activity Plan

A second section in the shared document '‘Communication Activity Plan & Log' embraces the activity
plan. This plan consists of an agenda divided into the 2 project years. This agenda is the backbone of
all communication activities defined at the start of the project. The plan indicates which partner is
responsible for a particular activity and when these efforts should be carried out. This document also
acts as a checklist for the head of communications to identify lagging activities.

The activity plan fulfilled the following functions:

e To know what types of communication activities must be held.
e To know when a partner is responsible for implementing a communication activity.

e Track the status of predefined communication activities (done/pending)

In addition, key dates including National & International Days/Weeks (“Interesting dates to write
about”) and project activities (“Steps in de project to write about”) are included in the calendar. This
is to tie all communicative activities in with these dates and as a result increase efficiency in
communication. International days are occasions to educate the general public on issues of concern,
to mobilize political will and resources to address global problems, and to celebrate and reinforce
achievements of humanity.
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I 2.3 Activity Logs

A separate logbook is provided for each partner to report their own communication activities. The
timely and accurate completion of this logbook is crucial for the oversight of all activities by the head
of communication and the project manager. Without recording these activities, it is impossible to
check whether the communication objectives are being met as the project progresses. It was a useful
tool to easily track which activities were not running as well and therefore needed to be kept under
extra attention. We identified areas for improvement in the communication process. By reviewing the
log regularly, the team could better identify communication challenges and develop strategies to
address them.
The activity log provided us a comprehensive record of all communication activities, including who was
involved, what was discussed, and when it took place. This is useful for legal and compliance purposes,
as well as for future reference. By documenting communication activities, everyone involved is aware
of their roles and responsibilities, and can be held accountable for their actions.

Overall, using this communication activity log led to more effective communication, better
collaboration, and improved our project outcomes.

The following data was reported for each communication activity:

e Communication Type (Online articles, social media, press release, Other)
e Maedia Detail (Name of the platform, organization, agency, ...)

e Date (Release of the activity)

e Main message

o Link

e Target Audience

e Audience reached

e Extrainfo
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|3 Implementation of communication activities

In this section, we shed light on the implementation of communication activities. As you can already
infer from the previous section, different types of communication activities were carried out. Choosing
between a varied range is part of the overall communication strategy described in the communication
plan. Of course, each type of communication activity was carefully chosen according to its purpose.

Each activity started with following a logical framework of steps.

What are the goals and objectives of the communication activities. What do we want to achieve? Who
do we want to reach with our message? What are their needs and interests? What is the best way to
reach them? Depending on your audience, choose the right communication channels (type).

For each activity we used a clear and concise message that conveys your objectives and resonates with
the specific audience. As written in the chapter “Tailoring communication to the target group” of the
communication plan we kept in mind that different audiences may require different messages, so tailor

your communication accordingly.

multi-stakeholders approach

1. Families

2. Schools
unify and tackle together

3. NGOs/associations th_e pervasive and
\ widespread problem of

youth violence

4. Service providers

5. Local authorities

Important note: This section of implementation shows only a few concrete examples for each type of

communication activity used. The full list of all activities per partner can be viewed through the
"Attachments”.

Attachments

All references (dates, links and screenshots) are available on the Communication Activity Plan & Log
file and in the Attachments folder.
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I 3.1 The website

A conscious decision was made to keep the website from the previous project. This to ensure the
recognizability and trust that has already been built. This portal underwent a transformation in terms
of content and structure. This way, the contents of the 2 different projects are offered simultaneously
with a clear distinction between both project periods.

The website www.youthforlove.eu is the heart of our digital outreach to all stakeholders. In addition

to being the point of contact, the website is also a digital meeting place and centralizes all the tools
that were developed during the project.

For every communication activity, the website is included as a reference with an additional call-to-
action to guide the audience towards the website. This portal includes the following key components
that played a key role in the dissemination of the project:

Access

Partners

Web-game description

Project
description

FAQ for
parents

youthforlove.eu

News

Materials &
developed
toolkits

articles

Contact

information
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3.1.1 Project description

The project description briefly summarizes the project details. It is needed to communicate the full
context of the project to visitors.

Project Game Partners Parents FAQ News Contacts MATERIALS

PROJECT DESCRIPTION

YFL2 - May 2021 - April 2023

The WHO acknowledges youth violence as a major public health issue. Youth violence can take up many forms including physical, verbal, psychological and sexual. The
UNICEF 2018 Report "An Everyday Lesson: #ENDviolence in Schools” shows that half of the students aged 13-15 experiences bullying or physical fights within a year. The Council
of Europe Strategy on the Rights of the Child 2016-2021 has identified violence prevention as one of the five priority areas to guarantee the promotion of children’s rights
Research shows that there are numerous risk factors strongly associated with youth violence that occur at different levels: individual level (ie. personality and behavioural
factors), family and close relationship level {i.e. negative peer influence, lack of social ties, poor parent-child relationships, parents’ antisocial behaviours etc.) and
community and society level (i.e. low social cohesion, inequality, insecurity, gender and cultural norms) (Center for Disease Control and Prevention, WHO, 2015).

As with risk factors, also protective factors can be built at these different levels to reduce the likelihood ofymuth violence. Therefore, based on this evidence and the lessons
learnt from the previous project, the “Youth 4 Love 2" project will p the F 1ofa p! ulti approach that involves actors that do not
typically cooperate such as youth, parents, educational profe:alonuls (school and community), associations, private service providers (private and third sector),
public services and authorities (public sector) at local, national and EU level. This approach acknowledges that schools are important to reduce and prevent peer
violence because they can involve many young people at one time. Nonetheless, school-based interventions need to be integrated by broader violence-prevention
initiatives conducted at the community level to address the risks factors that stem from outside the school environment. The process of such community engagement starts
e from the actors around the schools (\,’cu[h, teachers, families and community associations) to build broad coalitions and cooperation and advocate for better policies with

authorities and decision makers.

3.1.2 Access Web-game

act:onaid Afol c PE

METROPOLITANA

\\\‘«Wé UC Leuveng

my

CENTRUL PARTENERIAT
PENTRU EGALITATE

colleghiamo il lavoro

15



Q YOUTH
V FOR _Co-funde:c_] by thg Rights,
LOVE Equality and Citizenship (REC)

Programme of the European Union

Accompanying the project, a web game has been developed that plays an important role in landing
the project with European youth. This web-game can be accessed in this section.

Project Game Partners Parents FAQ News Contacts MATERIALS < English v

3.1.3 Partners description

A brief description of the project partners can be found here.
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\\\/// LOVE Project Parents FAQ News Contacts MATERIALS

PARTNERS

ActionAid is an international organization working in Italy and in 456 countries worldwide to defeat poverty and
- injustice. We have been working for a fair and just world with people, communities and groups for over 40 years too
act !onald achieve sustainable and lasting change and increase social equity. Our mission is to put people at the center, so that
AEALIZZA IL CAMBIAMENTG they can claim their rights, creating spaces for democratic participation in communities, wherever they may be, from
the Italian suburbs to the smallest Indian villages.

ActionAid Hellas was founded in 1998 and it is part of an independent, international organization that has been
working since 1972, with over 15 million people in 46 countries for a world free from poverty and injustice. Through
education, collective action and solidarity, ActionAid brings real change to the lives of the most marginalized pecple.

-
@ act !onald It supports people to rely on their own power to claim a life of dignity. It helps local communities take action to hold

their governmants accountable, and joins forces together with local organizations to advocate against policies and

3.1.4 FAQfor parents

The frequently asked questions for parents and educators were adopted from the previous project.
There is still the possibility to submit additional questions via a form.

Project Game Partners Contacts MATERIALS 2 English +

WHAT IS THE YOUTH FOR LOVE SCIENTIFIC AND METHODOLOGICAL PLANT?

HOW THE CHILDREN INVOLVED IN THE PROJECT ARE PROTECTED?

HOW ARE PARENTS INVOLVED IN YOUTH FOR LOVE?

FIRST USEFUL TIPS FOR PARENTS AND TUTORS

WHO TO CONTACT IN CASE OF SUBJECT VIOLENCE?

Ask a question

=
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3.1.5 News articles

The news articles had the important function of leading new visitors to the website. This section
consists of a dynamic page that adapts according to the choice of your language selection. Thus,
news for local visitors, tailored to the partner country, is offered as well as news for international
visitors.

The articles were provided by the communications officers of each organization. They were planned
in the calendar of the activity plan. Each month, a specific project partner was responsible for writing
1 National and 1 International article. Each partner was responsible for 4 non-consecutive project
months resulting in 4 national and 4 international articles per partner on the youth4love.eu website.
The details can be found in the Communication Activity Plan & Log file. In collaboration with the head

of communication, the articles were posted online.

The content of these articles was varied. Several articles concerned important dates such as the anti-
bullying week and international women's day. To help the communication officers think about these
important days of awareness, the most common international days were included in the activity
plan. Other articles were about sharing important project activities, such as the summer school and
the final event. A final category of articles was written on topics related to violence that appeared in
the media.

A commonly used strategy was to share these news items through social media channels to attract
new visitors that way.

International News Articles

Project Partners Parents FAQ Contacts MATERIALS < English v

NEWS

Youth for Love has the objective to develop, implement and evaluate an integrated high-school educational program in 4|
Romanig, Italy, Belgium and Greece

FINAL EVENT O

MILAN 4 APRIL | 10:00 AM

Final event of the European Project “Youth for Love 2,

e AR YOUTHALOVE2:
COMMUNITY-BASED FLEMISH WEEK AGAINST
INTERVENTION TOOLKIT SHVNG - EranibiiE

motionest -] mees March 25,2023 | News February 2023

February 16, 2023 | News, News
A toolkit for students and school staff and

Flacal avsmemd educators to

i 2 1 18
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National News Articles (Greek Example)

Tpbypapupo. Online mawygvid

Eraigot Zvyvég Egutiioe Emzowovie

Néo

Co-funded by the Rights,
Equality and Citizenship (REC)
Programme of the European Union

EKITAIAEYTIKA YAIKA = Elvia v

Boeite edd 6ha 1a véa Tov Youth for Love xaBig ko oxépels ko amdyeis yua To 8o g flog pe

Kaloxaigwi) xataoxijvoon
Youth4Love2: Ta moudid siov
oy ot oyohuxn) Bio!

23 Zemvepfolov, 2022 | Néa

47 noudide xon 9 exmoudevtivol and my EMada, v

Trahia,

Read More >

3.1.6 Contact information

Youthd4Love2: Kinohonxav te
modid wov o suppeTéxovy otV
ROUAOXALOLVT] XATAGXIVOION

16 louviov, 2022 | Néa

H %ahox0uQuat) RaTaowijveon Tov TeoyedppaTos
Youth4Love?2 égyetat oto «The Ranch»

Read More >

Ta modié avayvegitovras m

Bia progoiv va T vizfjoovy
29 Ampuiiov, 2022 | Néa

« Epaba i va avayvooilo m Bla, xabos dev
unhgyes pévo

Read More >

The contact details of the project manager and partner country coordinators are available here.
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Project Game Partners Parents FAQ News MATERIALS 5% English ~

CONTACTS

Youth for Love has the objective to develop, implement and evaluate an integrated high-school educational program in 4 European countries:
Romania, Italy, Belgium and Greece L "

Contact Info

ActionAid Italy - lead partner.
Maria Sole Piccioli, Youth For Love Project Manager
educazioneita@actionaid.org

Partners

act:onaid
@ 00 s
8 TR

3.1.7 Materials & developed toolkits

What's in it for me? Perhaps the most interesting and important page for visitors is this one of the
materials and toolkits developed. Y4L offers all deliverables designed specifically for the target groups
involved in the project. These ready-to-use toolkits are provided here in pdf form. The materials can
be filtered based on 3 categories. The first category concerns ‘Communication & Dissemination’. In this
category you can find materials such as flyers, posters, press kits and other materials developed to
make the project known to the public. The 2nd category 'Education & Training' shows all the materials
developed to get started actively with the young people immediately. In other words, the toolkits.
Guidance tools for schools and other youth organizations are also located here. The 3rd category
'Monitoring & Evaluation' offers deliverables regarding project evaluation.

The section was often integrated into communication activities on social media specifically aimed at
educators, teachers, parents, and other organizations working with young people.

METROPOLITANA
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Project Game Partners Parents FAQ Contacts MATERIALS € English v

Welcome

Download more information and tools to be used in your school and in your area.
This section provides free access to first (YFL) and second (YFL2) edition of project deliverables

ALL v COMMUNICATION & DISSEMINATION EDUCATION & TRAINING MONITORING & EVALUATION

Toolkit - Parent’s Toolkit - Toolkit - Youth for Love 2 School  Toolkit - Youth for Love School
Youth for Love 2 - Y412 teen support programme staffs’ training Toolkit
Toolkit - Addendum - Y412 Addendum - Y412

H 2 I euven 21
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I 3.2 The web-game

Games can be a powerful tool to create awareness and promote social change. By engaging players in
an interactive and fun way, games can help to raise awareness about important issues and encourage
people to take action.

The web-game was an important tool to connect with European youth. In the communication activities
with young people, a call-to-action was always provided to play the game. The game acted as the
project's flagship. The game was used as a communication tool in different ways. Besides eagerly
sharing on socials, influencers were also engaged to play the game live .

The game was also of great value during the dissemination & workshops in schools. As an educational
didactic tool, the game was used to start teaching-learning discussions around this sensitive topic.

Every time the project was presented to various stakeholders, the game was pushed forward to
generate interest. The success is therefore evident with more than 67,500 game players.

In the deliverable D4.6 Web-game, you can read more in detail about the development and the use of

the game.

)

s
o

-

iy
‘ -._:’
-
¢

Amar - Age17
3 Stories available (3 Stories played)

>
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I 3.3  Social Media

Social media has revolutionized the way we communicate, connect, and consume information. It has
become a powerful tool for organizations to promote their brand, products, or services, and reach a
wider audience.

We chose to fully engage on social media to reach the widest possible audience and create awareness.
A conscious decision was made to use the social networks of each partner organization to take
advantage of the networks already established.

Via these networks we had the chance to increase our brand's visibility and reach a wider audience. By
creating engaging content, using hashtags, and engaging with followers, we increased more brand
awareness and attract new customers.

Another great advantage with social media is targeted advertising. Platforms like Facebook allow us to
target the ideal audience using a variety of demographic, behavioral, and interest-based targeting
options. This helped the project to reach the right people at the right time and increase the
effectiveness of their advertising campaigns.

All partners used both single posts and the more sophisticated paid ad campaigns. In this section, we
provide some concrete examples of these activities. The full list of social media activities per partner
can be viewed in the Communication Activity Plan & Log.

‘]Vlbtﬂgflﬂm 4 Cerca m Iscriviti

afol_metropolitana + Segui

afol_metropolitana Si & tenuto ieri

I'evento finale del progetto europeo
“YOUTH FOR LOVE 2", promosso da
@actionaiditalia e Afol Metropolitana.
L'appuntamento ha restituito i risultati
dell'indagine sulle diverse forme di
violenza a scuola e fuori dalla scuola e
ha dato voce agli insegnanti, a
studenti e studentesse delle scuole
coinvolte, alle associazioni impegnate
su questi temi.

Sono intervenute Diana de Marchi,
consigliera di
@cittametropolitanamilano e la
senatrice Cecilia D'Elia.

& Scopri i risultati dell'indagine al
link in bio.

* YFL2 é parte di un programma
quadriennale italiano e europeo,
realizzato in Italia da ActionAid Italia

ce AT NANaao - ALl

Qv W

Piace a 35 persone

M f l - 3 Wi euven 23
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Social media single posts are individual posts that are shared on the partner’s social media platforms

like Facebook, Twitter, Instagram, or LinkedIn. These posts included various forms of content such as

text, images, videos, links, and hashtags.

For the posts it was important to use eye-catching visuals. Social media users are more likely to engage

with posts that include eye-catching visuals like images or videos. The message was concise and to the

point. At the end we encourage engagement by including a clear call-to-action, such as asking to play

our game, to check out our new toolkits or to spread our message.

Examples AFOL

Afol Metropolitana
6aprile2022. @

Come riconoscere il bullismo e I3 violenza tra adolescenti? e come reagire?

Te lo spiega il nuovo #webgame di #YouthdLove!

Storia dopo storia, scelta dopo scelta, potrai imparare ad affrontare il problema della violenza tra
pari e del bullismo, sperimentando in prima persona situazioni potenziali ma realistiche di abusi,
molestie, cyberbullismo per capire come rispondere e come adottare comportamenti rispettosi ed

equi.

{0 6 nuovi personaggi in cui immedesimarsi! Mettiti subito alla prova!

ActionAid Italia ActionAid Milano
#noallaviolenza #cyberbullismo

\\%%io‘é" P

AFOLMET.IT
Youth for love, the game - Afol Metropolitana

Con Actionaid alla seconda edizione di Youth For Love per lanciare il nuovo web game contro i...

[+ RT1)

Condivisioni: 2

Examples UCLL

act:onaid
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@ Afol Metropolitana

10 febbraio 2022 - @

Prevenire e contrastare la violenza tra pari nei giovani & proprio lo scopo della seconda edizione
di #YouthdLove, il progetto promosso da ActionAid Italia in partenariato con altre quattro realta
europee. Nei giomi scorsi si & conclusa la prima parte di progetto, che ha visto in ltalia coinvolti
circa 60 ragazze e ragazzi, 33 docenti e 20 genitori di 3 scuole professionali di Milano e Roma in
focus group condotti da sociologhe/i ed esperte in politiche di genere. Confrontarsi sul tema
degli stereotipi di genere e tra pari & alla base della presa di consapevolezza dell'uguaglianza e
del rispetto gli uni verso gli altri. Dall’analisi dei dati raccolti partiranno i prossimi step!
#staytuned

* Partner di Youth For Love ActionAid Italia - ActionAid Milano, ActionAid Hellas (Grecia),
Hogeschool UCLL (Belgio), Afol Metropolitana (Italia) e CPE - Centrul Parteneriat pentru Egalitate
(Romania).

#Act #Ac #equity 2 #Y4L

Q0 19 Commenti: 3 Condivisioni: 3

= c PE Wi UC testen,
- 2
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UC Leuven-Limburg UCLL Research & Expertise
ollowers May 11, 2021-@
-®

i Eeitiisnl . i Nele van ons expertisecentrum Digital Solutions doet onderzoek naar gendergerelateerd
oving Mitcls over ce grarizn heant: Tian tudentan \en Gampis Ciehec geweld & werkt mee aan Europees project Youth for Love. https://www.youthforlove.eu/nl/
gingen samen met hun I naar voor een
over pr i maken van

geweld op school. Hogeschool UCLL ©
May 11,2021 @

See translation

“Via het spel heb ik geleerd dat enkel afgaan op het uiterlijk van iemand geen goed idee is.
Het uiterlijk zegt niets over de thuissituatie van die persoon” Meltem van @campus de
helix nadat ze Youth for Love speelde, een webgame van @ucll_re over gendergerelateerd
geweld: https://www.youthforlove.eu/ @@ @@ #idahot

https:/fwww.nieuwsblad.be/cnt/dmf20210510_98000318

Youth For Love: L naar Gri voor
summerschool
research-expertise.ucil.be + 1 min read

os 3reposts

NIEUWSBLAD.BE
UCLL bereikt met rond geweld 2 miljoen

@ &o E{oﬁ JD;‘ 30 % @o Europese jongeren

@O You, Griet Hansen, Chloe Mentens and 12 others

Reactions

- Like © Comment ) Repost Send
- & J i O Love O Comment A Share ®-

°ow @ s conmen ac

Examples AAl

<« Tweet . ActionAid Italia ©

April 122t 7:37 PM - @

Are schools a safe place?

s ActionAid Italia Unfortunately no, the data from the #Youth4love project says so. Hallways, courtyards,
@ActionAidItalia bathrooms (34%), classrooms (32%) are the places where teenagers are at risk of violence
or other forms of discrimination.
i ) . i How to get out of this? Starting from the proposals of female students who have started
Riconoscere i segnali di violenza tra pari e bullismo nei contesti che i experiments in their schools.
giovani sperimentano quotidianamente e incoraggiare la riflessione sulle https:/www.actionaid.it/... violenza-adolescenti.

situazioni e sulle scelte da fare.

E'lo scopo del webgame #Youth4love, online la nuova edizione £}
Translate Tweet

inal - Rate this translation

actionaid.it

Web game contro il bullismo e la violenza tra adolescenti
ActionAid e Afol Metropolitana lanciano la seconda
edizione di Youth for Love.

11:35 AM - Mar 31, 2022

1Like =
actsona’;‘l
,r Fool ACTIONAID.IT
O Q O m - A Violenza tra adolescenti: proposte alla politica
Fondi per spazi e supporto psicologico nelle scuole. L'esperienza del progetto Youthdlove.
Q0% 19 2 comments 4 shares
' Tweet your reply

o Like (D comment 2> Share ®-

Examples AAH
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Youth4Love2: Avayvwpilovtag tn Bia MTIOPOUHE VA TNV AVTIMETWTTICOUHE

o tike (D comment /> Share

ActionAid Hellas Education

September 27, 2022 - @

Ta naiia Aéve 6x1 ot oxohki Bial

@847 naibid ka1 9 exnaseutikol and ™y ENAGSa, v Itakia, T Poupiavia kat To BéAyio

BpédnKkav GEToS To kakokaipt oty Tou 3

@01 pabntég kau oL palriTpLEg karavénoav T Sivagn Mo £xouv va SLapoPPWVOLY Kat va
uéoa ané g ToUg 10 Toug, evid amé: s yioeig

KaL Ta P£0a via va vivouv ot iStot gopeis TS aAhayiic via £va o SiKaLo kat CURTEPANTTIKG

axoheio!

See Translation
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[) ActionAid Hellas Education B
April 3-@

Overview  Comments

I Kavéva maisi Sev mipénet va Séxetat bullying oto oxoAeio.
Naige to maxvidt Youth4Love2 kat 5£¢ TWG HE Tn CUMTEPIPOPA
oou UTopEei§ va aAAGEelg T {wr) oo Kat TG LWEG Twv AWV yia
£va oUUMEPANTITIKG OXOAE(0 Xwpig Bia.

& https://bit.ly/32FGrEV #You...
See more

Be the first to leave a comment.

e o Write a comment...

©3 149 views 8 B EHE
<  Tweet

ActionAid Hellas
@ActionAidHellas

«Eva ayopt Byale Tov eTISETHO aTd TO XEPL Hou & elSE TIG OUAES. Toug
£MOpEVOUG Uriveg pou dpwvalav "mEBave, KOPE Ta XEpLa oou Kat
QUTOKTOVNOE"».

bit.ly/3B1G47q
#WorldSuicidePreventionDay #youth4love2 #EducationMatters

Translate Tweet

news247.gr

Bia ota oxoAeia: Ynapxet kau sivat o okAnprj am' 6t vopig...
Toudwva pe épeuva Tng ActionAid oe eprjBoug yia t Bia
oTa oXoAeia, N cwHaTiki kat n AekTikr Bia eivat pawopeva...

10:05 AM - Sep 10, 2022

1Like

YOUTHFORLOVE EU
Kahokatpvn kataokivwen Youth4Love2: Ta rawdia eimav 6xt ot oxoAkn Bia!

47 naibid kat 9 exnaidevTiKol ané Ty ENGSa, Ty ItaNia, T Poupavia Kat To BEAIO BpéS.
® 0 Q A & A Fooi
©0g 7
o Like () comment 2> Share ®-
Tweet your reply
Q Write a comment Qeoee @

Examples CPE
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E’.ﬂ CPE - Centrul Parteneriat pentru Egalitate
== April 273t 10559 AM - @
Intamplari obisnuite la scoald, in parc, in discutii de grup sau acasi se pot transforma in
potentiale episoade de violentd, bullying, cyberbullying.

Le-ai putea recunoaste dinamica? Ce ai alege s faci?

Afla cu jocul gratuit #Youthdlove. Povesti noi, personaje noi, noi decizii de luat! ... See more

See Translation

®}7>q %:”T‘}:TH e - ,@. Ana Maria Olteanu

7 September 22, 2021 @

Facem inscrieri pentru programul dedicat liceelor vocationale si tehnologice din Bucuresti!
iN YOUTH FOR LOVE - JOCUL # Youth for Love, programul educational de prevenire si gestionare a situatiilor de violenta din
scoli, derulat la nivel european, continud! Aldtura-te initiativei si fii parte activa intr-un proiect
desfisurat in Romania, Grecia, Belgia, Italia, in perioada mai 2021 - aprilie 2023.
(4Hai in calatoria Youth 4 Love 2
« Selectam 2 licee vocationale sau tehnologice din Bucuresti
- Implicdm 16 elevi, 8 parinti si 8 profesori, din fiecare liceu, in ateliere de analiza de nevoi
- 10 profesori, din fiecare liceu, vor urma un program aplicat de formare in domeniul prevenirii
si gestiondrii situatiilor de violenta
+ 40 de adolescenti, din fiecare liceu, vor participa la 10 ateliere despre violenta de gen si
adolescentd
= 10 parinti, din fiecare liceu, vor beneficia de asemenea de ateliere despre prevenirea violentei
si despre modalitati de relationare cu adolescentii
- 10 adolescenti vor fi parte dintr-un program de educatie de la egal la egal si se vor implica in
laboratoare comunitare pe tema violentei din cadrul scolilor si din comunitate
- Creadm 1campanie locald de advocacy. Vrem s facem cunoscut si s§ combatem fenomenul
violentei din scoli.
- Implicdm 5 adolescenti activi n proiect si 1 profesor, din fiecare dintre cele 2 scoli partenere,
intr-un eveniment european tematic, de 5 zile, alituri de statele partenere.
(Tnscrie si liceul tau! Completeaza formularul de inscriere si trimite-I la adresa
aolteanu@cpe.ro pana cel mai tarziu JOI, 30 SEPTEMBRIE 2021. Rezultatele selectiei vor fi
comunicate fiecarei scoli aplicante fn maxim 5 zile de la finalul perioadei de inscriere.
Formularul de nseriere si mai multe informatii despre proiect gésesti aici: hitps://cpe.rojce-
facemfeducatief/youth-4-love-2/
Asteptam inscrierile!
#ActionAidltalia #ActionAidHellas #CPE #UCLL #AFOLMetropolitana #Youth4Love

TU ESTI PERSONAJUL PRINCIPAL!

See Translation

act:onaid ?e%?! c P E

| h A Yo CPERO
- — ~\ Youth 4 Love 2
CPE - Centrul Parteneriat pentru Egalitate @ Send message FOQ Youth 4 Love 2 este un program de prevenire a situatiilor de violenta in
LOV scoli, familii si comunitati si de promovare a comportamentelor si relatiilor
echilibrate in adolescenta. 2 licee vocationale sau tehnologice din...
0207
o) Like (O Comment 2 Share oY Like (J comment £> Share

3.3.2 Paid advertising

We used paid advertising in combination with other communication tactics to achieve the best
results. This was a very effective way to reach our target audience and increase awareness.

This type of communication allowed us to target our audience based on demographics, interests,
behaviors, and more. As a result, we reached the people who are most likely to be interested in the
youth for love project.

It was a very cost-effective way of reaching out audience. We had quick results. Unlike other
marketing tactics, such as SEO or content marketing, this method generated immediate traffic and
conversions.

To land our European campaign beyond the borders of the partner countries, this was the chosen
implementation of communication.

Paid advertisements require more sophisticated approaches compared to a single post. The target
audience, the tailored messages, and budgets you set must be carefully considered. For each paid
advertisement, a strategy was written for the social media manager. Below is an example from
design to implementation.

i Af l E ‘ \\\‘Wl Leuven 2 7
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3.3.3 Influencers

Another important communication strategy during the project was the use of influencers.

Influencers are individuals who have gained a significant following on social media platforms and can
influence the opinions, behaviors, and purchasing decisions of their followers. They typically focus on
specific niches or areas of interest such as fashion, beauty, fitness, travel, technology, or lifestyle.

Compared to traditional advertising methods, influencer marketing can be a cost-effective strategy,
especially when working with micro-influencers. Instead of investing in expensive production and
media placements, you can allocate your budget towards collaborating with influencers who have a
dedicated following in your target market.

These influencers created content in various formats, including photos, videos, blogs, and podcasts,
and engaged with the audience of youth for love through platforms like Instagram, YouTube, TikTok,
Twitter, and Facebook.

Influencers are seen as relatable figures by their followers. When they promote your message, it is
often perceived as a personal recommendation rather than traditional advertising. This authenticity
and trust can lead to higher engagement, conversion rates, and more awareness.

Concrete examples of working with influencers can be found mainly in European campaigns.
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Design the campaign
Target students 14-18y

e The choices you make today determine who you are tomorrow. Play Youth For Love!

e Youth for Love - the game. Feel good about yourself by making the right choices.

e What you choose, think and do affects your life and the lives of others. Get into the characters of
Youth For Love and experience it for yourself!

Estimate clicks campaign students

e Age 14-18y

e Location Flanders & Netherlands

e Campaign runs for 1 month (15 Nov - 15 Dec)

e Budget 1,000 euro (initial)

e  Gives this estimate - for 1 month: between 2,640 and 7,620 clicks with target group students.
Start and adjust if necessary around 15 Dec.

Target group teachers

e Focus on well-being among secondary school pupils: get started with the online game Youth For
Love!

e Youth For Love helps young people between 14 and 18 to deal with bullying and violence. Also
something for your class?

e Refer to: https://www.youthforlove.eu/nl/game/

Implementation of the campaign

Target group teachers
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UCLL Research & Expertise
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More examples
Online event

e Reach: 100.100

e Engagement: 1.403

e Clicks: 1.003

e Event responses: 633

e Amount spent: 300 euros

e Audience: Teachers and the educational community in Greece.
e Key message: For a non violent school.
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Audience

This ad reached 100.096 people in vour audience.

Promoting the educational materials to teachers and the educational community

e Duration: 24/02-10/03/2023

e Reach: 235.522

e Engagement: 5.950

e Clicks: 5.123

e Amount spent: 300 euros

e Audience: Teachers and the educational community.
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e Key message: With education we can deal with violence among adolescents.

e Graphics created for the promotion.
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I 3.4  Brochures, Leaflets & Newsletter

While brochures and leaflets can still be effective marketing tools in certain situations, in this project
we deliberately chose to not focus on this type of communication.

Producing and distributing high-quality brochures and leaflets can be costly. We learned from other
projects that in some cases, brochures and leaflets may not reach their intended audience and can
end up being discarded, resulting in wasted resources and environmental impact.

Brochures and leaflets are typically distributed in a specific geographic location or at a specific event,
which can limit their reach compared to digital marketing tactics that can reach a global audience.

From these traditional communication techniques, most partners chose to rely on newsletters. It was
an effective way of providing valuable and relevant information about the project to the subscribers
of the existing partner networks.

Examples of newsletters

AAI
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Subscribe Past Issues Translate ~ RSS ™

Voci dai territori: la scuola si racconta

IL DIRITTO AD UNA VITA SENZA VIOLENZA

La violenza giovanile tra pari & un importante problema di salute pubblica
che pud assumere malte forme (tra cui fisica, verbale, psicologica e sessuale).
Concrete azioni e misure di prevenzione della violenza sono quindi
indispensabili per garantire la promozione e la tutela dei diritti dell’infanzia e
dell'adolescenza.

Prevenire, individuare e affrontare la violenza tra pari incentivando I'adozione di
comportamenti positivi e aumentando la consapevolezza sul tema: & |'obiettivo
di“ ", progetto ormai giunto alla sua seconda edizione, che per
ridurre la probabilita di violenza giovanile punta a coinvolgere non solo i e le
giovani in prima persona, ma anche genitori, professionisti e professioniste del
settore dell'istruzione, associazioni e rappresentati dei servizi pubblici e privati.

IV iIn

rUR

\\\/-//I UvVE

Inoltre, puoi trovare piu informazioni sulla seconda edizione di Youth for Love e
sul web game nel paragrafo “Le nostre proposte per voi” di questa newsletter!
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Zet in op het welzijn bij
leerlingen in het secundair
onderwijs

PROJECT MATERIALEN WEBSITE

Via een geintegreerd onderwisprogramma Verschillende teolkits boordevel diverse 8liff op de hoogte van conkomende
wil het project geweld bij leeftijdsgencten werkvormen werden ontwikkeld voor het avents, relevanta actuakte, nieuwe
onder adalescenten voorkomen, opsparen voorkomen van en omgaan met geweld op matenclen of acties in de toekomst
an oanpakken schoot én onder leeftijdsgencten. Deze
Het Youth For Love project Is octief in 4 aparte materialen voor begelerders,
Europese landen (Roemenié, Grickeniand, jongeren en ouders stoon gratis ter
Itaka en Belgie beachikking
( & /A e = % /— o
Lees meer ——> l\ Download = Ontdek &

Kies het personage dat je het meest inspireert, betreed zijn of haar
virtuele wereld en begin je avontuur. Krijg kans om vanuit verschillende
perspectieven situaties van geweld door leeftidsgenoten, pesten en
cybergeweld te beleven
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GRATIS WEBGAME VOOR JONGEREN
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l'evento finale del progetto youth for
love 2

2 masz0 20

Una comunita attiva nel
== contrasto e prevenzione
della viglenza tra pari e di
enere e 'evento finale
EVENTO FINALE el r?_Fetto europeo
sk o ot “YOUTH FOR LOVE 2", ,
romosso da ActionAid
talia e Afol
Metropolitana. .
Lappuntamento, che si
~— = = = tiene martedi 4 aprile
ISR 2023 dalle ore 10 alle 13,
presenta §l| esiti del progetto ed alcune
importanti riflessioni emerse nel corso delle
attivita sulle diverse forme di violenza a scuola e
fuori dalla scuola tra gli studenti e le studentesse
coinvolti e le loro proposte per contrastarla.

pari e di genere anche nel target adolescenziale assume caratterist

parti

La vio!

e. Comprende diverse manifestazioni di violenza fisica, s

comp!

Seleziona una categora
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I 3.5 Press Releases

Social media has a huge advantage in conducting communication, but media companies of radio,
television and newspaper remain the absolute best when it comes to spreading news and creating
awareness. This is evident when we benchmark the analytics with these communication activities.
Experience has shown that this method of communication is the best way to connect with
policymakers, an important target group for anchoring the project in society.
The activity plan proposed organizing 2 press releases per partner. The partners distributed press
release to different media outlets and journalists to potentially gain coverage and exposure in news
stories and articles. In this section, we show some results where the project was noticed by the media
and shared as an interesting news item. The full list of press releases per partner can be viewed in the
Communication Activity Plan & Log.

Example UCLL
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ACHTERKRANT

Hogeschool UCLL ontwikkelde samen met enkele Limburgse secundaire
scholen een webgame voor jongeren rond gendergerelateerd geweld.
“Een op de drie jongeren kreeg er al ooit mee te maken”, zegt
UCLL-onderzoeker Nele Kelchtermans.

Limburgse webgame bereikt
2 miljoen Europese jongeren

ucLL
MAASMECHELEN

erckiwipd zipn zo-
wat 246 miboen
jongens en meis-

het stachtof-

1 oen vorm

van gendergere

lateerd pewekd, Ruim 30 procent is

minstens &n keer bet slachtoffer

geworden van fysick enfol seksu
el geweld

4
1n Vizanderen is 91 procent van
de meisies en 28 procent van de
joagens tussen 15 e 24 jaar al
ccns het slachtofler peweest van
scksuck intimidatic™, vertelt Nele
Kelchtermans, onderzosker bij
expertiseceatrum Digital Solutr
ons van hogeschool UCLL. “Ust
onze steekpeoel by kerlmgen ui
dre Limburgse secundaire scho-
le bkt dat fysicke kenmerken.
fkomst en seksuele oreatatse de

UCLL-onderzooker Nele Keichiermans testte samen met Ara, Sude, Meltem en Merve een verhalend
rond

messt &
van geweld zijn

Game
Met de steun van Europa hebben
de UCLL-onderzockers samen
met onderzoekers uit Italsé, Grie
kealand en Rocmenié nu cen gein
tegreerd  onderwipsprogramema
woor mikdefbare scholen ontwik-
eid, waaroader ook cen webgi-
me voar jon,
“Youth for L
spel dat gratis beschikbaar is Het
on hoofdpersonages ca 28
verhalen. Via bet spel ontdekken
jomgeren vanuit een van de perso-
nages wat de gevolgen zign vin be

pankde kewrsx en reacties voor
beazelf. Maar ook wat de pevol-
8 2418 VoOr gk JONEERT OVEF Wie

7¢ al dan nict eon oondec! hebben
geveld”, legt Kelehtermans wit
De leerfingen van 6 SWT en
6 Handel van Campus De Helixin
Maasmechelen mochten het kv
scapakket en de game testen tij
dens het seminane
versiteit. “Via het spel heb ik ge-
leerd dat enkel afgaan op het
uiterlijk van imand goen: goed
et uiterlipk 2
de thuissituatic van dx persoon”
verteht Mehiem

Vel peen cordee! op basis van u
terlijk. ¢ kan nooit weten wat ie-
mand meemaakt”, treedt Sude
bij.
“In de lessen kregen we bijwoor-
boekd ook 18 en hoe vaak huik

Afol

METROPOLITANA

geweld. ron srveer wexs

Het liet 7ien dat het cigenlijk nog
on groot probieem is, mat veol
mensen letten 1 mict meer 2o De webgame Youth for Love”
op Dat vrouwen con minderwaar-  onval Zeven hoofdpersonages
dige 1ol bebben in de maatschap. 60 veetion aevenporsonages.
pij tigkt hoel normaal te zajn, om- 4910
dat weinig mensen of tegen reage-
ren”, zegt Sude

Vooroordelen
Meltem, Sude, Merve en Azra
Icbben Turkse roots e hebben

vooroordelen. “Omwile van onze
familicnaam denkes veel mensen
meteen dat we geen Nederlands
kunnen spreken. We hebben ook
Ikt gevoel dat we meer ons be
moeten doen dan andere kerlin-
gen. Al wij cen fout maken, kom
dat crper over dan wanneer n
aliochtonen cen fout maken”. vin-
den de mejes

Toch geloven z¢ dat dit spel voor-
oordelen eastereotypes kan door-
breken. “Als ik oen suggestic m
docn, zou &k I

A

v
pend richting het  muddelbaar
kunnen trekken”, zegt Meltem
“Je zict vaak dat Jongeren oen ze-
kere haat bebben tegenover men-  sen ook normaalis ledcroenmoct  webgame nog verder verfijnca.
senmet eenandere afkomst, gods n Europa maakt ook middelen vrij
dienst of scksuele onntatie, om-  Met Yourk for Lowe bereikt hoge-  vooreen vervolgtraject in de scho-
dat het iets vreemds voor hen is”,  school UCLL twee miljoen Jeer-  len”, aldus  onderzocker Nele
stelt Menve vast. “Daarom is het  lingen in Europa. “Met de Kelchtermans
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RIEMST

Nieuwe uitbater van
sporthal Op 't Reeck

Sporthal Op 't Reeck in het
centrum van Riemst heeft een
nieuwe beheerder en uitbater van
het bapurende sportcae. E6dy
Thissen voigt Gent en Vérosigue
Mengels op. die eind vorig jaar de
Nandoosk in de g Werpen.
Sndsdwn was het calé gesioten.
Thyssen s gaen enbekende in o2
horecawereld. Al jareniang is by
uitbater van frituur/eetcafe Eddy
in Val-Meex. In de hudge
omstandigheden & het sportcate
ek dag open van 11 1ot 22wt
Naast 0o Kiassioke drankon is o
vooriopg 0ok eer: beperkie
menuksart. v
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POLITICA CRONACA ESTERI CORONAVIRUS CALCIO SPETTACOLI GOSSIP VIDEO FOTO GREEN ALTRESEZIONI = Q

ULTIMA ORA:  12:13: Medioriente: lsracle, dopo raxzi da Gaza congelati colloqul tregua wora: sparatoria in pleno centra, agente fer|

Home » Cronaca ULTIME NEWS

Glornale radio del mattino, venerdi 12
magglo

e

Roma, al liceo Rossellini sportell
supporto contro bullismo

L'iniziativa nell'ambito del programma europeo di
ActionAid 'Youth for Love 2'

Nuoro, sparatoria in centro: agente

5 Aprile 2023 ferito

Uno stud dol su cingue € vittima di bullismo (22,3%) oppure ha preso parte
attivamente a episodi di bullismo verso un compagno o una compagna (18,2%). £ cié che
emerge per lanno 2021-2022 dalla piattaforma ELISA, strumento del Ministero
dell'lstruzione per monitorare bullismo e cyberbullismo nelle scuole. Inferiare la quota di
studenti che ha subito online episodi di violenza (8,4%). Le ragazze hanno maggiori

probabilita di subire bullismo psicelogico, cyber-bullismo, viel c

I ragaxzi invece spesso subiscono punizioni corporali. La maggior parte degli studenti

Lgbtgi+, inaltre, riferisce di aver subito atti di bullismo o viclenza. Youth for Love 2,
Treviso, 17enne ucciso a colteliate:

i Acti i M itana, i i isce in qu testo.
programma europeo di ActionAid ¢ Afol Metropelitana, s inserisce in questo contesto. fermato 18enne

Llobiettive & prevenire, individuare ¢ affrontare ka violenza tra gli adolescenti e ka violenza
di genere (14-18 anni) in cingue comunita di quattro Paesi europed (Italia, Belgio, Grecia e
Romania). Sone stati formati 400 studenti, 200 tra insegnanti e personale scolastico, e 50
genitori/tutor dellistruzione superiore. Altri 200 tra studenti ¢ giovani, 50 tra attori locali ¢
istituxioni sono stati coinvolti in percorsi di coprogettazione di pratiche comunitasie per
prevenire ¢ gestire ka violenza. E sono state un milione ¢ mexzo le persone coinvolte
attraverso campagne online ¢ webgame interattivi. Tra le tante infziative ¢ anche quella di

un gruppo di ragazzi dell'istituto cine-tv ‘Roberto Rossellini’ di Roma che hanno aperto

uno sportello di supperto tra pari. "Noi coetanei parliamo delle nostre esperienze.

Caro affittl, sl allarga |a protesta delle
Alutiamo i ragazzi pid piccoli o della nostra eta che hannoe problemi di ballismo a scucla”, tende

racconta il 1%enne Enea in un'intervista realizzata da ActionAid.
© Copyright LaPresse - Ripreduxions Riservama

Tag: actionaid. Roma
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Progetti di comunicazione I e
Afol Metropolitana lanciano la seconda
edizione del gioco sociale”Youth for Love”

“Youth For Love - The Game" toraggio finanziato dal MIUR per

giunge alla seconda edizione.
Il gioco online, ideato da FNEHGH
Bille Afon Metropolitana, rivol-
10 a ragazzi e ragazze per met-
tersi ella prova e imparare ad
affrortare il problema della vio-
lerza tra pari e del bullismo che
adottando un terreno virtuale
permette di sperimentare in pri
ma persona situazioni potenzia
li ma realistiche di abusi e capi
re alla fine come rispondere e
come adottare comportamen
1i rispettosi ed equi. Con larri-
vo della pandemia di Covid-19
le vite di milioni di ragazzi e re-
gazze sono state improvvisa-
mente stravolte. La costrizione
in spazi chiusi, la frattura nel
la routine guotidiana e scolasti-
ca e linterruzione delle relazio
ni sociali, con adulti e coetanei,
ha avuto forti conseguenze sul
la salute mentale dei giovani. Dai
focus group condotti negli scor-
si mesi dall'Universita Bicocca
con studenti di Milano e Romeg,
come parte integrante del pro-
getto, & emerso anche un cre-

act:onaid

Un web game contro il bullismo e la violenza
tra gli adolescenti per riconoscere i segnali
nei contesti che i giovani sperimentano
quotidianamente e incoraggiare la riflessione

scente livello di rabbia repres-
so che richiede agli educatori e
alle figure genitoriali di dotar-
si di nuovi strumenti per contri

METROPOLITANA
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buire alla gestione di conflitti e
situazioni ¢i violenza, subita o
agita. Secondo i dati della piatta
forma ELISA, strumento di moni-

CPE
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i fenomeni di bullismo e cyber-
bullismo, nellanno  scelastico
2021-2022 i1 22,3% degli studenti
€ stato vittima di bullismo men-
tre il 18,2% ha preso attivamente
parte a episadi di bullismo ver-
SO UN Ccompagne © una compa-
gna. "Con il sensibile aumento
nell'utilizzo dei mezzi digitali du

rante la pandemia sono emersi
fenomeni nuovi tra adclescen

li, come lo zoombombing, ov-
vero l'accesso abusivo alle piat

taforme di didattica a distanza, il
catfishing, gli assembramenti or-
ganizzati online, e le baby gang
virtuali. La nostra sfida & quella
di prevenire e combattere la vio

lenza in tutte le sue forme e svi

luppare un programma educa

tivo', dichiara Maria Sole Piccioli,
Responsabile Fducation di S8
TBId A livello europeo il proget

1o coinvolge oltre 400 studenti,
quasi 200 fra docenti e perscnale
scolastico e 50 genitori. Saranno
invece 1,5 milioni le persone rag-
giunte da una campagna di sen-
sibilizzazione e dal gioco online.

142,
Wiz, UC e,

N
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= news 21

NOAITIKH KOINONIA OIKONOMIA NOAITIZMOZ KOIMOZ KAIPOZ VIDEOS

ZOAANYN $péva MneAépn omv AABavia: At
Mntootaxkn, oo AT n npgofug
&

ME MIA MATIA ’

KOINONIA

Bia ota oxoAsia: Ynapxel Kat eivat
TILO GKANP1) art’ 0T vouiovpe

ZOpwva pe €épeuva tng ActionAid o€ g@rifoug yla tn Bla ota
oxoAela, n owpatikr Kat n AekTikr Bla elval pawvépeva ou
Bplokovtai otnv nueprjola dtatagn.

news247 21 javouapiou 2022 16:04

«Q¢ Gropo pe avopeia kaw katabAupn éBAamta tov £autd pou. Eva ayopl éByale Tov
enideopo ano o XEpL You Kal €08 TIg UALG. Toug emdpevoug priveg pou puvalav
«réBave, KOYE Ta XEPLA 00U KAL AUTOKTOVNTEX.

‘000 akpaio kat okAnpo Kal av akouyetal, oL épnBot uropel va avamtugouv oAU
ETUOETIKEG CUUTTEPUPOPEC ATTEVAVTL OF CUPPABNTEG ToUg, Xwpig anapaitnta va
KATavoouv TIAfpWE TOV QVTIKTUTIO QUTHG TNG OUPMERLYOPAS. ZUP@Wva Pe £pEuva Tng
ActionAid ot @riBouc yia T Bla ota oxoAeia, n owpatikn kat n Askkr Bla elvar
pawodpeva rou Bplokovral otnv nuepriota datagn. Onwg avépepe évag pabntrig
XCPOKTNPLOTLKA: «Asv Ba puirjow yia BpLotég, kabug autod amoteAsl kaBnuepLvotnta oto
oyoAsio pou. OAot Bpidouv Toug dMoug. Oa to Bewpoloa Bia av kamorog pe Bploet
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I 3.6  Other important communication activities

During the project there were a lot of communication activities that did not fall into the above
categories of communication types. Nevertheless, these are no less important, on the contrary.

These are mainly activities where there was direct contact, face to face, with the public. Participation
in events with corresponding subjects and activities with the target group and stakeholders belong to
this ither important communication activities. a complete list can be viewed in the Activity log file.
Here are some examples of these activities.

Conference on ‘Using ICT in schools’ (educational games)

°

J KWEEK

ICTPRAKT

2e ICT-praktijkweek #ictweek2

13 -17 februari 2023 online in onze gezellige hub

Start AANBOD Spreker Deelnemer Opleidingendatabank

Sessies Lijst Sessies Matrix Kostprijs Inschrijven Lesmateriaal

3402. Aan de slag met gender, peer
pressure en identiteit.

Toegang tot de Y4L leeromgeving met kant en klare modules +

webgame
Inhoud Interessant voor
ln|eiding » Leerkracht - Docent

« Pedagogisch begeleider
z « Zorgeodrdinator

vit:

= Secundair/Voortgezet onderwijs
Inhoud 5

Thema's

Project
a ICTin je kias of vak

Het Youth

+ (Serious) gaming
Tijdstip

Dag 3 Tijdslot & (15.0215:30- 16:00)
1

Materialen

TSI U YOUTH FOR LOVE
te ontwikkelen: een verhalend spel
dat gratis beschikbaor is.

act:onaid Afol — CPE M ycimm,
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2 days national event on promoting ‘Youth For Love’

Violenza tra adolescenti: la scuola non € un
luogo sicuro

P %1 dx o157/ 0205

EMBED «div class="jw_embed" data-mediaid="SvoiAZHs" style="positionrelc

Piccioli (ActionAid): "Pi attenzione da parte della politica"

Milano, 5 apr. (askanews) - Il fenomeno é piu accentuato negli istituti tecnici ma é diffuso
in maniera preoccupante anche nei licei. E' proprio a scuola che chi é vittima di bullismo
- 1 studente adolescente su 5 in Italia - subisce con maggior frequenza episodi di violenza
fisica e psicologica o altre forme di discriminazione.

"Ragazze e ragazzi da 15 anni in su iniziano a sperimentare forme di violenza sia tra pari,
ma anche forme di violenza purtroppo determinate dal mondo degli adulti - spiega ad
askanews Maria Sole Piccioli, Responsabile Education di ActionAid -. E la scuola diventa
in qualche modo un ripercussore di tutte queste problematiche”.

o,

askeneudds
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Secondary school teachers' study day
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Webinars via ZOOM
zoom Onﬂerﬁleumng Nederlands ~

You cannot register for this webinar

This webinar has ended. Thank you for your interest.

Onderwerp Wn¢uaka péca onv exnaibevon yua v evepyo
TIOMTEISTATA
Date & Time Selected Sessions:

22 mrt. 2023 04:00 p.m.

Beschrijving H ActionAld oac MpooKkarel aTny ekoiwan
«Wnpakd péoa oty exnaldevon yia Ty evepyo
ToArerdTnTas TNV TETapTn 22 Maptiou 2023 oTic
16:00-19:00. To Bépa ™G exdhiwong elval n
atloroinon Pn@Iakwy TEXVOAOYIY OTNV EKNaideuan
Yia TV eVEPYO TIOMTELOTITA KAl yia TNV EVEPYO
OUUMETOXM TWV VEWY, JEOW TNG Tapouolaonc Kat
OLYKEKPLUEVWV EpyaAelwv Kal mapadeypatwy. Ztn
‘ouvéxela, ato BeOTEPO PEPOC TNG ekdridwong Ba pag
anacyoArjoouv Ta o@EAn Kal oL TIPOKANOELS TNE
XPriong Toug KABWE KAl TIPOTACELS Yia TrV ENOMEVT
pépa. MelVETe auVTOVIOPEVOL OTo FB event TG
EekBAAwone yia TNy atfévra Kal Toug
TIPOCKEKANUEVOUC OUIANTEC! H exdridwon Ba
TipaypaToroinBel UBPIBIKA, UE T SuvaTéTNTa
‘ovppetoyrc elte Sia Jiong oto ypagelo g
ActionAid (Aewdopog Meooyelwv 204, 155 61
Xohapyodc) elte dadikTuakd péow Zoom. H auppetoxr
elval bwpedv anareltal dpwe rpoeyypadr. H
£KBAAWON MPAyHATOTOIETAL 0TO MAalolo Tou
Erasmus+ npoypauparteg BET - Beyond COVID-19-
The new era of Teaching. Digital learning for social
INCIUSION, ===msmmmemmmsmseeee e e meeee [
enegepyalopacte Ta Sedopéva oac: Ma T CUPPETOXN

All Project Activities in the work packages (Summer school Greece/Community workshops/...)
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Reporting of Communication activities

In this section we report all communication activities in numbers by quantifying and measuring various

metrics to evaluate the effectiveness and impact of our communication efforts. We look at the

indicators included in the project proposal and compare them with the results achieved.

Below you get the overview of the predetermined target and results. Further we discuss each indicator

more in detail. All Full detailed reports are available in the Attachment folder. Specifically, we are

talking about the activity log of each partner and the reports from the Google Analytics.

Indicator Target Result
Reach through all activities* 1.500.000 18.148.607
Social Media Reach 1.000.000 7.122.355
Website views ‘youtforlove.eu’ 100.000 156.688
Web-game players 50.000 67.620
Media Coverage 40 399
Articles international 10
Articles national 28

Social media posts 168

Press releases 180
Other 13

*The reach of all the communication activities, social media included.

Attachments

All references (dates, links and screenshots) are available on the Communication Activity Plan & Log

file and in the Attachments folder.

act:onaid
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I 4.1 Website views ‘youthforlove.eu’

Bottom table show summary of website reviews. These views are divided into 2 periods because of a
switch from Google Analytics 3(GA3) to Google Analytics 4(GA4). Google itself recommended
upgrading as soon as possible to provide a more advanced and comprehensive approach to tracking
and analyzing user interactions on websites and mobile apps. If you look at the detailed reports, you
will notice the difference between the two systems.

[Last update | 9/05/2023]
Webviews
Demographic(Count
Amount graphic( )
Gr It Be NL Ro other

1/apr/21 8f/aug/22 32.072 7.321 18.913 2.692 0 1.409 1.737

9/aug/22 30/apr/23 124.616 22.503 39.719 20.701 6.384 10.442 24.867

5.68 29.824 58.632 23.393 6.384 11.851 26.604
Target 100.000

Further in this section you will get a detailed overview by country. The graphs clearly show where the
peaks in visitor numbers are located. Usually these can be linked to intensive communication

activities.

4.1.1 Details website views total

Period 1

M Af l 5 ! 7 euven 50
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Youthforlove

Al Analytics | Tyt i dati del sito web
Views_All_1apr2021_8aug2022

@)

Explorer

AllUsers
100.00% Page Views

@ Page Views
1,500

Page Country
17 @ 01 ltaly
2. /game/ &3 01 ltaly
3. /pregame/ @ L1 taly
4. /progetio/ & 0N ltaly
5. /nl/game/ 4@ B0 Belgium

Period 2

wunw.melazeta.com

W Analytics  youthforlove - GA4

| Add comparison 4

0 Anvses

Pages and screens: Page pathand screen class @ ~
Mdﬁm +

Views by Page pathand screenclass over time

P\AA;JA._

o1 01 01 o1 01 01 01
Sept oct Nov Dec Jan Feb Mar Apr
® /game @ /nl/game/ @ /en/game/ @ feligame/ @ /
Q Search_.
Pagepath and screenclass ~ 4+ 4 Views Users
124,616 83,953

100% of total 100% of total

1 /game 26,035 22,864
2 /nl/game/ 18,984 18,024
3 /en/game/ 18,225 14,994
4 Jel/game/ 10,724 8,352
5 7 8,462 5973

id
actonai
METROPOLITANA
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December 2021

Page Views .|, Unique Page Views

(32.072)

2,306
(7.19%)

1,961
(6.11%)

1402
(4.37%)

1,151
(3.59%)

773
(2.41%)

Co-funded by the Rights,
Equality and Citizenship (REC)
Programme of the European Union

1 Apr 2021 - 8 Aug 2022

et

Avg. Time on Page Entrances  Bounce Rate
26,982 00:02:10 18429 32.23%
% of Total: Avg for View: | % of Total #org for View:
100.00% 0002: 100.00% 32.23%
(26082) (0.00%) (18.429) (0.00%)
1777 0T 1,698
(6.59%) 00:01:07 ©.21%) 31.84%
1,389 g 744
(5.15%) 0009:52 ©@.04%) 9.46%
982 .
e 00:00:47 40.00%
848 -
@14 00:00:35 ©.51%) 26.88%
416 -06- 242
1.54%) 00:06:41 (1.31%) 6.87%

Gotoreport

Custom 9 Aug 2022 - 30 Apr 2023 ~

Views by Page path and screenclass

Jgame

Inl/game/

Jen/game/

Jeligame/

o 10K 20K 30K
Rowsperpage: 10 ¥ Gotor _ 1 1-100f377 >
Average Event count Conversions
‘engagement Allevents - Allevents -
om1ls 409,986 0.00
Avg 0% 100% of total
Omo02s 77,154 0.00
Om09s 69,183 0.00
Om 05s 59,752 0.00
Om 14s 38,943 0.00
Om 10s 27,547 0.00

Wi,

CPE
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2\

June 2022

Gotoreport [

August 2022
% Exit Page Value
57.46%
Avg for View:
37.46% 0%
{0.00%) (Us30.00)
Us$0.00
35.34% (0.00%)
20% Us50.00
56 (0.00%)
Us$0.00
18.62% (0.00%)
Us5000
14.60% 10.00%)
Us50.00
46.44% (0.00%)

UCthn:
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4.1.2 Details website views Belgium

Period 1

i Youthforlove -
. . . Goti rt
L Analyties | Tt i dati del sito web otoreport (@
Views_Belgium_1apr2021_8aug2022
Al 1 Apr 2021 - 8 Aug 2022
100.00% Page Views
Explorer
® Page Views
800
400
200 J A
'I A A A A oo A A " .\
June 2021 August 2021 October 2021 December 2021 February 2022 Apri 2022 June 2022 Auust 2022
¥ This data was filtered using an advancad filter.
Page Country Avg. Time on Page Entrances Bounce Rate % Exit Page Value
00:02:16 691 25.67% US50.00
Awg for View: % of Total: Avg for View: % of Total:
oofz10 375% 57.46% 0.00%
(4.40%) (18429) (US50.00)
i 773 416 06 242 USS0.00
1. /nligame/ 42§ 1§ Belgium i - 00:06:41 . 6.87% 46.44% e
. 383 314 -01- US$0.00
2. ol 42 | § Belgium e e 00:01:01 2329% 2245% fie
. 340 USS0.00
3. /nl/pregame/ 42 10 Belgium (12.63% 00:00:22 16.67% 765% 0.00%)
i 196 171 ' US$0.00
4./ 42 I N Belgium .25% 779 00:00:10 746% BET% 0.00%)
y . 130 95 . US$0.00
5. /nlfproject/ 42§ 1§ Belgium ey san 00:00:43 0.00% 19.23% fieies

Period 2
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. wwwmelazeta com o -
oAl Analytics | Youthforlove - GA4 toraport 4
Q) Alusers | Add comparison + Custom 9 Aug 2022 - 30 Apr2023 ~

Pages and screens: Page pathand screen class @ -
Y ':_indnnecnunny ~Belgium %)

Views by Page pathand screenclass over time Views by Page path and screen class
X
e
1.5K
[

e [
500

Jenrgamer -
| :

01 01 01 01 01 01 01 01
St Oat Nov Dec Jan Feb Mar Apr o B K oK K

@ /nl/game/ @ /nl/pregame/ @ / @ /nl/project/ @ fen/game/

@, Search_ Rows perpage: 10~ Goto: 1 1100f93 »
Page path and screenclass ~ + 4 Views Users Average Event count Conversions
engagement Allevents ~ Allevents ~

20,701 12,724 1.63 om17s 71,091 0.00

100% of total 100% of total Avg 0% Avg 0% 100% of total
1 /nlfgame/ 7,290 6,572 11 0m 18s 30,269 0.00
2 /nl/pregame/ 3,620 2,998 1.21 0m07s 11,080 0.00
3 7 2,631 973 270 0m17s 7,884 0.00
4 /nlfproject/ 2,298 2174 106 0m 02s 8616 0.00
5  Jen/game/ 1,704 932 183 0m 155 4928 0.00

4.1.3 Details website views Greece

Period 1

» 53
CPE Wi YCienen,
METROPOLITANA % CENTRUL PARTENERIAT @/‘[’R\}‘%'
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Youthforlove

o0l Analytics  Tytti i dati del sito web Gotareport
Views_Greece_1apr2021_8aug2022

AlUsers 1 Apr 2021 - 8 Aug 2022

100.00% Page Views
Explorer
@ Page Views

1.000

A AA .- e Ddontn, .
June 2021 August 2021 October 2021 December 2021 February 2022 Apri 2022 June 2022 August 2022

Y This data was filtered using an advanced filter.

Page Comty  PEL L Ve T pege ™o Emwaces QOIS s (3R
7321 6,352 00:02:06 4715 76.49%  64.40% USS0.00
% of Total: % of Total Avg for View % of Total Avg for #Avg for | % of Total:
2283% 23.54% 000210 25.58% View: View: 0.00%
(& (26.982) (3.27%) (18.429) 3223% 57.46% | (US$0.00)
{137.29%) (12.08%)
1. el 2| = Greece % ;?3 5 10 000124 gé"? 3B72% | 37.66% us\glg.nqg
2. jeligame/ 2 = Greece [5_;‘5‘; s oooess 55 s3ms | a7 mﬂé{g
3. jel/h-sxolikh-vi po-ia-mati kpaideytikwn/ 215 Greece e LB o013 3% gee7s|  ssssw  USSDOD
4. jelfpregame/ 4 = Greece [“1:{']' m‘:j?l 00:01:13 N 437_2 34.85% 26.47% mﬁé’f’l
18% @134 48%) 0.00%
5. Jelioxsbuo/ 2| = Greece ey e osooat, 10 aooos | gssw  USSDOD
Period 2
) wwwemelazeta.com -
A Analytics | youthforlove - GA4 Gotoreport @
@) AlUsers | Add comparison +_‘ cusom 9 Aug 2022 - 30 Apr 2023 ¥
Pages and screens: Page pathand screenclass @ -
V { Include Country = Greece )
Views by Page path and screen class over time Views by Page path and screenclass
X

500
- -
a LA 0
o 01 01 01 01 01 01 01
Sept Ot bov Dec Jan Feb Mer Apr o 2K 4K oK B 0K
® fel/game/ @ /nifgame/ @ [el/materials @ fen/game/ @ fel/matanialsf
Q, Search_ Rowsperpage: 0 ¥  Gots 1 1100f02 3
Pagepath and screen class =+ Ysers Average Event count Conyersions
user ‘engagement Allevents ~ Allevents ~
22,503 13,447 167 71070 0.00
100% of total 100% of total Avg 0% 100% of total
1 sel/game/ 8614 6.827 126 om16s 29,444 0.00
2 /nl/game/ 3686 3.682 1.00 0m 03s 10.809 0.00
3 lel/materials 1967 1.664 118 0m07s 6.183 0.00
4 Jen/game/ 1931 1197 161 om07s 5,549 0.00
5 fel/materials/ 1881 1,501 125 om1ss 6319 0.00

H = 'v" euven 54
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Period 1

. Youthforlove »
. . . Gotoreport
N Analytics | Tyt dati del sito web wort @
Views_ltaly_1apr2021_8aug2022
1 Apr2021 -8 Aug 2022
AllUsers Ap 9
100.00% Page Views
Explorer
@ Page Views
1.500
1,000
500
At ol bd P i M D Ao b M AN
June 2021 August 2021 October 2021 December 2021 February 2022 April 2022 June 2022 August 2022
Y This data was filtered using an advanced filter.
Page Country Page Views . Unique PageViews  Avg.TimeonPage  Entrances  BounceRate % Exit Page Value
18,913 16,399 00:0223 11,758 14.72% 6217% | US$0.00
% of Total: % of Totak Avg for View % of Total: Avg for View:. Avg for View: % of Total:
5897% 60.78% 000210 63 80% 32723% 57 46% 0.00%
(32072) (26,982) (9.74%) (18.429) (-54.33%) (8.19%) (UsS0.00)
2,306 1777 ;
1 | gy haly T T 00:01:07 3184% 3534%
1,961 1,389 . 744
2 /game/ & B0 naly (10.37%) ®47%) 00-09:52 6.:33% 9:46% 56.20%
1,402 392 ; 201
3 /pregame/ g haly L3 o2 00-00:47 2 4000% 18.62%
1,151 848 } 94
4. Jprogetto/ L taly N e 00:00:35 s 2688% 1460%
) ) 622 531 . 34
5. /project-description/ | gy ialy o .= 0001715 oo 6471% 3135%
Period 2
e
: W tewen  [EE]
act:onaid = CPE I Uk,
e Hmbure
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www.melazeta.com
(o]

Al Analytics

) Allusers  { Add comparisan +

V ( Include Country = haly X |

Youthforlove - GA4

Views by Page path and screen class over time
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Pages and screens: Page path and screen class @ -

4.1.5

L in AL
o1 01 01 01 o1 01 01 01
Sept Oct Nov Dec Jan Feb Mar Apr
® /game ® /game/ @ /nl/game/ @/ @ jen/game/
Q_ Search..
Page path and screenclass ~  + & Views Users
39,719 29124
100% of total 100% of total
1 /game 25,667 22,494
2 /game/ 5736 4,760
3 /nligame/ 2,168 2,162
4/ 1,508 1,042
5 /en/game/ 1M 989

Details website views Netherlands

3K

2K

Views per

Co-funded by the Rights,
Equality and Citizenship (REC)
Programme of the European Union

Custom 9 Aug 2022 - 30 Apr2023 ~

Views by Page path andscreen class

Rowsperpage: 10 ¥ Gote: 1

Event count

Average

Allevents ~

om 11s 123,318
Avg 0% 100% of total
0m 025 76,041
0m 353 22,447
0m 025 6,112
om 14s 4,960
om09s 3,446

Gotoreport [4

1-100f B3 >

Conversions

Allevents ~

For the 2nd reporting period, Belgium decided to also include the Netherlands in all activities. This

was necessary since it was determined that we can only reach a part of Belgium with the Dutch

language. Since the Netherlands speak the same language, we can compensate for the loss of the

French-speaking Belgians. This is why a separate detailed report was kept for the results in the

Netherlands.

Period 2
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w.melazeta.com

M Analyties | yoihforlove - GA4

T ( Include Country = Netherian... X))

Views by Page path and screen class over time

Pages and screens: Page path and screenclass @ ~

Equality and Citizenship (REC)
Programme of the European Union

800

600

400

200

4.1.6 Details website views Romania

Ao s
0 01 01 01 0 01 01 01 o
Sept Oct Nov Dec Jan Feb Mar Apr
@ /nlg: @ /nifpreg: L] 9 L ¥
Q, Search..
Pagepath and screenclass ~  + + Views Users
6,384 5,455 117
100% of total 100% of total Avg 0%
1 /nlfgame/ 2,459 2729 0.90
2 /nl/pregame/ 929 814 114
3 Jen/game/ 806 756 107
4 7 715 54 132
5 /nl/project/ 712 71 1.00

Co-funded by the Rights,

Gaotareport [/

Custom 9 Aug 2022 - 30 Apr 2023 ~

Views by Page path and screen class

Invwm" _
fenfgarmel -

v Go to 1 1-10of 44 )

Event count ons

Allevents ~ Allevemts ~
24,30 0.00

100% of total

0m 10s 11,759 0.00
0m 05s 2,985 0.00
0m 06s 2,688 0.00
0m 05s 2,405 0.00
0m01s 2,827 0.00

Period 1
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Youthforlove

Tutti i dati del sito web
Views_Romania_1apr2021_8aug2022

Al Analytics

Co-funded by the Rights,
Equality and Citizenship (REC)
Programme of the European Union

Gotoreport [

1 Apr 2021 - 8 Aug 2022
AllUsers Ap &
100.00% Page Views
Explorer
® Page Views
150
100
n
"\ ad  aahs A A .\A A l_ A 'ﬁ\ sl _I.h ﬁ
June 2021 August 2021 October 2021 December 2021 February 2022 April 2022 June 2022 August 2022
W This data was filtered using an advanced filter.
Page Unique Page  Avg. Time on Bounce o Page
Page Country Views  ¥| views Page Entrances  poje % Exit Value
1,409 973 00:01:25 394 40.75%  27.96% US$0.00
% of Total % of Total: | Avg for View: | % of Total Avg for Avg for | % of Total
439% 361% 000210 2.14% View: View: 0.00%
(32072) (26,982) (3438%) | (18429) 32.23% s57.40% | (US$0.00)
(26.42%) | (-51.34%)
" i1 191 94 -00- 73 us$0.00
1. frofinregisireaza-te/ & Romania (13.56%) (9.66%) 00:00:51 (18.33%) 35.62% 23.56% (0.00%)
2 Jrojzona-rezervataf = 16 86 00:02:59 61| Jgeo%  e2o3%| USS0.00
Romania (2.23%) (8.84%) (15.48%) (0.00%)
[ ] 1m 58 ’ 16 Us$0.00
8. frofnews/ L Romania (7.88%) (3.96%) 000221 (4.06%) 50.00% 23.42% (0.00%)
[ 8] 100 81 00 75 us$0.00
4/ & Romania (7.10%) (8.32%) 00:00.08 (19.04%) 4.23% 9.00% (0.00%)
5 fro/ E=1L ” 60 00:01:39 2 000%  2025% USS0.00
Romania (5.61%) (6.17%) 0.51%) (0.00%)
A R W melazeta.com Cotoreport [
-
ol Analytics | yothforlove - GA4 et B
() Ausers | Add comparison + cusom 9 Aug 2022 - 30 Apr 2023 ~
Pages and screens: Page pathand screenclass @ -
Y { Include Country = Romania 3¢ |
Views by Page path and screen class over ime Views by Page pathand screen class
x
Inligamey
15K
frofgame/
1K religamer
Jenfgame/
500

0 0 01 o1 0 0 0
Sept Oct Nov Dec Jan Feb Mar Apr

® /nifgame/ @ /ro/game/ @ jelfgemef @ Jenjgame/ @/

Q Search..
Page path and screenclass - + + Views Users
10,442 &219
100% of total 100% of total
1 fnl/game/ 2438 2437
2 [ro/game/ 2,378 2,308
3 Jel/game/ 1,889 1,888
4 fen/game/ 1739 1,004
5 f 832 795
-
' d
actonai
METROPOLITANA

colleghiamo il lavoro

168
Avg 0%

1.00

1.03

100

All evems Allevents ~

38,313 0.00
Avg 0% 100% of total
omo3s 7,088 0.00
0m05s 1,117 0.00
omols 8,899 000
omo3s 5708 0.00
omozs 2,594 000

—
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4.1.7

Details website views Other Countries

Co-funded by the Rights,
Equality and Citizenship (REC)
Programme of the European Union

By other countries we mean all countries with Greece, Italy, Romania, Belgium & the Netherlands

excluded.

Period 1

Youthforlove

Tutti i dati del sito web
Views_Other_1apr2021_8aug2022

.0l Analytics

AllUsers
100.00% Page Views
Explorer

® Page Views
100

abdo. )\ A, AN N N AA AAAN A
June 2021 August 2021 October 2021 December 2021 February 2022 April 2022
Y This data was filtered using an advanced filter.
Page Country Page Views - Unique Page Views Avg. Time on Page Entrances
1,737 1,499 00:01:17 871
% of Total % of Total Avg for View % of Total
5.42% 5.56% 00:02:10 473%
(32072) (26,982) (-40.54%) (18429)
Y 44 39 ’ 38
v/ @ =2 United States (2.53%) (2.60%) 00:01:18 (4.36%)
- 40 8 o1 1
2. /news/ @ @ switzedand (2.30%) (0.53% 00:01:15 @y
. . 39 39 . 30
s/ &) @ china (2.25%) (2.60% 000003 (4.48%)
N 28 22 g 22
4/ @ == Spain (1.61%) (1.47%) 00:01:17 (2.53%)
| g it 26 26 "
5. Jen/ @ EjZ United Kingdom (1.50% (1.73%) 00:00:00 057%)
Period 2
-
. d =
actonai
METROPOLITANA %
CENTRUL PARTENERIAT

colleghiamo il lavoro

PENTRU EGALITATE

Go toreport [F

1 Apr2021 -8 Aug 2022

h‘

VN, pana i
June 2022 August 2022
Bounce Rate % EXit Page Value
46.03% 50.14% Us$0.00
Avg for View. Avg for View. % of Total
32.2 57.46% 0.00%
(42.81%) (-12.73%) (US$0.00)
US$0.00
76.32% 7273% 0.00%)
US$0.00
0.00% 5.00% 0.00%)
Us$0.00
97 44% 97 44% w.00%)
8 Us$0.00
4545% 4286% 0.00%)
Us$0.00
100.00% 100.00% 0.00%)
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wwwmelazeta.com

) Alusers | Add comparison + Custom 9 Aug 2022 - 30 Apr2023 ~

Pages and screens: Page path and screen class @ -

Y ( Exclude County - haly or Gr.. X

Views by Page pathand screen class over time Views by Page path and screen class

800

600
Jenigame
00 ! -

nﬂﬂ A A l . " l

A n A " o
o 0 01 01 0 o1 01 01
Sept Oct Nov Dec Jan Feb Mar Apr o e oK ER ok a2k
@ /en/game/ @ jenjgame @/ @ fen/ @ [nl]
@ Search Rowsperpage: 10 ¥ Goto: 1 +100f336 D
Pagepathand screenclass ~ + Users Event count Con: 'S
Allevents ~ Allevents ~
24,867 20,033 124 om 06s 81,803 0.00
100% of total 100% of total Avg 0% Avg 0% 100% of total
1  /en/game/ 10,934 10,028 1.09 0m 04s 37,436 0.00
2 Jen/game 3,601 3184 113 omo0ds 12,013 0.00
3 7/ 2,699 2,578 1.05 0m08s 9,455 0.00
4 Jen/ 1811 1,729 105 0m05s 5487 0.00
5 /nmif 1m 1,058 1.05 0mols 3,708 0.00

Extra info: Details top 10 other countries

act:onaid Afol — CPE

METROPOLITANA
CENTRUL PARTENERIAT
PENTRU EGALITATE
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wwwmelazeta.com

ol Analytics | youthforlove - GA4
0 Anusers "_dem-ism +
Demographic details: Country @ -

Y { Exclude Country = kaly or 6r. X

Users by Country over time

o 0 [ 1]
Oct Jan Apr Jul
® United Kingdom @ Ukraine @ United States @ France @ Germany

Q, Search_
Country ~ + + Users Hew users
20,043 19.802
100% of total 100% of total
1 United Kingdom 3.176 3.090
2 Ukraine 2,564 2,566
3 United States 2,450 2396
4 France 1,763 1757
5  Germany 1.307 1306
L] Spain Foz 795
7 Poland 715 71z
8  Russia 644 637
9  Canada 540 538
10 Ireland 463 461
-
act:onaid
METROPOLITANA

colleghiamo il lavoro

Co-funded by the Rights,
Equality and Citizenship (REC)
Programme of the European Union

Custom 9 Aug 2021-30 Apr 2023 ~

Go toreport [

1100f 114 )

Event count

Users by Country
EDO
United Kingdom
600
Ukraine
400 United States
France
200
Germany
o
o 0 1K 2%
Rows perpage: 10+ Goter 1
" E E d
g
sessions rate per
user time
4,501 272% 0.22 Om Dés
100% of total Avg 0% Awg 0% Avg D%
759 23.74% 0.24 Om03s
352 12.5% 0.14 Om03s
an 13.5% 0.14 Om02s
647 35.41% 0.37 Om11s
an 27.98% 0.28 Om 05s
257 30.67% 0.32 Om09s
233 28.73% 0.33 Om 14s
100 15.48% 0.18 Omo0is
28 4.96% 0.05 Omo0is
387 B0.79% 0.84 Om31s

cPE B

% CENTRUL PARTENERIAT /J/“'R\},%'

PENTRU EGALITATE

Allevents =

81,8.

100% of to

13,13

9.7

9.0

72

53

3.4

3.3
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I 4.2  Web-game players

The table below shows a summary of unique web-game players. After the table we show a detailed
overview of the results by country.

Last update | 9]05/2023| unique gameplayers
Gameplayers
Period Demographic(Count
Amount graphic( al
Gr It Be/NL Ro Other
1/apr/21 8/aug/22 2.397 216 1.672 402 18 99
9/aug/22 30/apr/23 65.223 9.894 28.195 10.133 5.332 14.488
57.620 10.110 29.867 10.535 5.350 14.587

Target 50.000

In the detailed results you get an overview from where the game is played (Location). Thus, the
numbers are not based on language choice of the game. For example, a player playing the Greek
version in Italy is counted as a result for Italy.

act:onaid Afol >~ CPE DA 53
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4.2.1 Details web-game total

Period 1

Youthordove

0 Analytics | Tytti i dati del sito web Gotoreport @
Gameplayers_All_1apr2021_8aug2022

Aleers 1 Apr2021 -8 Aug 2022
100.00% Users

Map Overlay
Summary

1 - 1572

W This data was filtered using an advanced filter.

Acquisition Behaviosr Conversions
g Mew Bounce Session Goal Comversion Goal Goal
Users s ey | Sessions b e Rate Completians Value
2397 e 1,132 00:05:04 0.00% 0 US50.00
wof | %of Tota = of A for View: View: %of Total: | % of Total:
Total: 511% Total: 3 000745 0.00% 0.00% O00%
1551% (15229) 5.99% 32.23% (19:20%) (0.00%) (o) | (usso.00
(15.455) (18.902) (-68.40%)

o 1,056 458 J08 A6 000 0 USS000
1 LN faly fgame/ s Py = (EETY) | (B254N) B 2 000547 (m.00w) 0.00%)
i = 385 208 233 - 0.00% 0 UsS5000
2 11 Belgivm fnligame/ - (14.79%) Re7aw)|  (z0.58W) 687% 35 00:03:06 (000 {0.00%)
: 202 14 52 0 USS0.00
3. = Gresce Jeligame/ ] - asma|  pesm 1538% 796 00:06:02 0.00% o o)
7 46 9 16 . 000% 0 Us50.00
4 L0 fay fenigame/ & Rkl [LRTLY ey 2300% as 0001:23 (0.0 {0.00%)
i o 44 20 n 000 0 USS000
5. 11 Belgium fen/game/ P pesy 57 01.88%) 0.00% 457 001813 (m.00%) n.00%)
; 5 36 4 10 000% 0 USS0.00
B fen/game/ Sl sy 5| @asw 30.00% &70 000541 (m.00%) {0.00%)
. n 2 3 0 USH.00
7. L1 Romania Jenfgame/ ] oot mare 0.00% 600 0012:49 000% - 000

METROPOLITANA
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Period 2

wwwimelazeta.com -
i Go toraport
A Analytics | Youthforlove - GA4 sport @
o All Users '_'_dempmisun -|— ustom 9 Aug 2022- 30 Apr 2023 ~
Pages and screens: Page pathandscreenclass @ -
7 Z:.InﬂldePugepm and scree_ X,
Views by Page path and screen class over time Views by Page path and screen class
4K
Igame
K
/nligame/
P fenfgame/
Jeligame/
1K
fgamef
A Ao 4 Ao 0
(1] [ 01 01 1)) 01 01 o1
Sept Ot Nov Dec Jan Feb Mar Apr 0 0K 20K 30K
@ /game @ LR N ® jgame/
Q, Search_ Rows perpage: 10 = 1-100f10
Pagepath and screen class - + Users Views per Average Event count Conversions
user engagement All events - Allevents -
88,435 65,223 136 300,184 0.00
100% of total 100% of total Avg 0% Avg 0% 100% of total
1 fgame 26,035 22864 1.14 Om02s 77154 o0.00
2 /nligame/ 18084 18,024 1.05 Om 09z 69,183 o.00
3 /en/game/ 18225 14,994 1.22 0Om 05s 59.752 o0.00
4 Jel/game/ 10724 8352 1.28 Om 14s 38943 o.00
5  [/game/ 6,234 517 1.19 0Om 33s 24,097 o0.00
6 fenj/game 4,007 3.530 114 0Om 04ds 13.420 0.00
7 frofgame/ 2,887 2792 1.03 0Om 063 13.067 0.00
8 Jel/game 1.224 1.038 1.18 Om 04s 4,220 o.00
9  Jro/fgame 93 4 227 1m 49s 269 o0.00
10 /nl/game 22 17 1.29 4m 04s 79 o.00

i 2 1 65
act:onaid Afol >~ CPE M yCtrm,
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4.2.2 Details web-game Belgium & Netherlands

Period 1

In the first period, the Netherlands was not yet included since communication was only in Belgium.

. Youthforlove
)l Analytics  Tyttii dati del sito web Gotoreport (4

Gameplayers_Belgium_1apr2021_8aug2022

All Users 1 Apr 2021 - 8 Aug 2022
100.00% Lisers

Map Overlay

Summary

402 I 402

W This data was filtered using an advanced filter.

Acquisition Behaviour ‘Conversions
Country Page
New Users  Sessions Avg. Goal Rate | ! Goal Value
229 25 6.27% 000244 0.00% [ US50.00
% of Total ol fiey Awg i Aug for View: % of Total % of Total.
% 1.50% 1 % 32.23% To 0145 0.00% 0.00% 0.00%
(15.455) (15.229) (18,502) (-80.55%) {105.24%) (M3.0%) (0.00%) 0| (usso.od)
i ) 385 208 233 0008 00% o Us$0.00
1 I I HEIQIL.“ fl"‘rgmf JI (e7.00%) (90.83%) 1.27%) 687% a3z 06 o {0.00r%) {0.00r%)
] - a4 20 7 0 USS0.00
2 B Belgium fen/game/ - [9.95%) (8.73%) (B.24%) 0.00% a5 00:10:13 0.00% f0.00%) (0.00%)
. T o o o Us$0.00
1] 00-00:00 00%
3 1N Belgum fgame/ = (1.58%) (0.00%) fn.00%) 0.00% 000 o {.00%) {.00%)
: game, o 3 0 0 00% 00:00:00 00% 0 USS0.00
4 1 Belgum el / - (0.68%) (9.00%) (0.00%) o 0.00 o f0.007%) f0.007%)
. 2 o o o Us$0.00
1] 00% 00-00:00 00%
5 11 Belgium /rofgame/ = (0.45%) 0.00%) 0.00%) o 0.00 o b.00r%) {0.00%)

act:onaid Afol C PE M ycim,
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Youthforlove - GA4

Q) Anusers -_"_Mdeum-isun +

7 Z:.InﬂldePugepm and scree_ X,

Views by Page path and screen class over time

Pages and screens: Page pathand screenclass @ -

1

Co-funded by the Rights,
Equality and Citizenship (REC)
Programme of the European Union

Go toreport [

Custom § Aug 2022 - 30 Apr 2023 ~

Views by Page path and screen class

1.5€
fen/game/

1K /game!
[eligame/
500
frofgame/

(1] [ 01
Sept Oct Nov Dec

Q Search_

Pagepath and screen class ~ 4+

Inlfgame/
fenfgame/
/game/

fel/game/

frofgame/

act:onaid

A A J
01 o

01
Jan Feb

@ /nljgame/ @ fenfgame/ @ fgame/ @ Jel/game/ @ /rofgame/

12,497
100% of total

0749
2,510
69
41

30

METROPOLITANA

colleghiamo il lavoro

01 o1
Mar Apr

10133
100% of total

9176
1.688
48
25

20

=
X
=

4K 6K 8K 10K

Rows perpage: 10 = 1-10ef 10

Event count Conversions

Allevents =

Allevents =

1.23 omi17s 50,328 0.00
Avg 0% Avg 0% 100% of total

1.06 0m 165 42028 0.00

1.49 om11s 7.616 0.00

1.44 0m 09z 207 0.00

1.64 Im0ls 100 o0.00

1.50 Om14s 72 0.00
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4.2.3 Details web-game Greece

Period 1

M = V’ euven 68
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. ‘Youtnranave -
o0 Analytics | Tyttj i dati del sito web Gotorsport B
Gameplayers_Greece_lapr2021_8aug2022

O Al 1 Apr 2021 - 8 Aug 2022
100.00% Users
Map Overlay
Summary
€

216 I 216

¥ This data was filtered using an advanced filter

Acquisition Behaviour Canversians
Mew Bounce Session  Goal Conversion Goal Goal
Uears )| e | Seesions Rate PagesiSescion Mg Soes Rate Completicns Value
216 19 65 16.92% 783 00:05:46 0.00% 0 Us50.00
%af Avgfor | Augfor View | Avgfor View: A for View: % of Total: | % of Total:
Total: View: 1.70 000145 0% 0.00% 0.00%
PE a223% {361.52%) (228.62%) {0 | (usso.o0)
(18902) | (47.50%)

N 02 14 52 0| Us50.00

: ] :
1. i Greece fel/game/ D oo |  paesw| poony| 193% 796 00:06:02 0.00% woow| @O
2. 1= Greece Jenfgame/ ] 3% 4 10 3000% 870 00:05:41 0.00% o ussooo
(14.75%) (21.05%) (15.38%) {0.00%) (0.00%)
. 3 1 1 0 uss0.00

: ] :
Bois e /game/ - (1.23%) (5.26%) (1.54%) 0.00% 300 00:00:08 0.00% 0.00%) (0.00%)
N 2 -6glbB! 1a 1 o 1 0| Us50.00

: g q ] :
4 = Greece Ve0GkbEUto-TKIEyH7M3.JBRIETHMS Hy F ow|  poew| pse| 00% 100 0o:03:41 0.00% ooy ooy
Fr A - 0 Us50.00
5. 5 Greece /nl/game/ B o wooy|  (aoow) oo 0.00 00:00:00 0.00% {0.00% fa.00%)
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Period 2

wwwemelazeta com

Analytics | Youthforlove - GA

€) Alsers | Add comparison +

Y Include Page path and scree.. %)

Equality and Citizenship (REC)
Programme of the European Union

4

Pages and screens: Page pathand screenclass @ ~

Views by Page pathand screen class over time

act:onaid

2K
1.5K
1K
500
h st 0
o o 01 01 o 01 o1 o1
Sept Oct Nowv Dec Jan Feb Mar Apr
® /ey [ ] ® /enfg ® /elfgame @ fen/game
0, Search_
Page path and screenclass ~ =+ 4 Views Users
15,519 9,894 157
100% of total 100% of total Avg 0%
1 Jelfgame/ 8,614 6,827 1.26
2 /nljgame/ 3.686 3.682 1.00
3 fen/game/ 1.931 1.197 161
4 jel/game 1.199 1.020 1.18
5 Jen/game 53 a 1.29
6 fgame/ 22 17 1.29
7 [ro/game/ 7 6 117
&  [frofgame 4 1 4.00
9 /game 3 3 1.00

BAATS Fannin | A aaliot an bamme | Tasms af Casidan | Beluna sallac

METROPOLITANA

PEN
colleghiamo il lavoro

CPE

CENTRUL PARTENERIAT
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Co-funded by the Rights,

Gotoreport [

Custom 9 Aug 2022 - 30 Apr2023 *

Views by Page path and screen class

0 2K 4K B 8K 10K
Rows perpage: 10~ 1-9cfQ
Event count Conversions

Allevents = Allevents =

Omlds 50,238 0.00
Avg 0% 100% of total
Om 165 29,444 0.00
Om 03s 10,809 0.00
0Om 07s 5,549 0.00
Om 04s 4,142 0.00
Om 055 186 0.00
Om 155 70 0.00
Om11s 18 0.00
Om 323 11 0.00
Om 00= 9 0.00

o TSP
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4.2.4 Details web-game ltaly

Co-funded by the Rights,
Equality and Citizenship (REC)
Programme of the European Union

Period 1

Youthforlove

oMl Analytics | Tyttii dati del sito web
Gameplayers_Raly_1apr2021_8aug2022

All Users
100.00% Users

Map Overlay

Summary

1672 I 1 572

W Thiz data was filtered using an advanced filter.

Country Page

1. LN laly /game/

2. L ltaly fenfgame/

3. L0 laly fgame/hitps jwww.youthforlove eu/game/

4 L1 haly Jen/game/?fbclid=PAAaZ bpTRZDBSVrELY 1 04YZW ki

hwPhDwghgWrubja3HI_0&NIKUKhOSxVIU

3. LN laly Iyfi/game/game.html

act:onaid

METROPOLITANA

colleghiamo il lavoro

Users -

1672
%ol
Total:
10.82%

(15459)

1,056
(59.33%)
(2.58%)
7
(0.39%)

3
0.17%)

(0.17%)

Behaviour Conversions

New Bource Session  Goal Conversion Gaal Gosl

Unery | Sessions  POU® pagesSession AR Sen Rate Completions Vahe
505 780 10.51% 348 00:05:29 0.00% 0| USS0.00
% of Total: Sof | Awgfor | AvgforView: | AwgforView: | v far View % of Tatal: | % af Total:
a3 Total: View: 1.1 a A4S 0.00% 000 0.00%
(15.229) 413% 32.23% (105.37%) (N12.65%) (0.00%) (=] (us50.00)

(18302) | (67.39%)

458 708 3 0 Us$0.00
(90.69%) H50.77%) 9.46% i 00:05:47 0.00% (0.00°%) (0u00%)
9 16 . 0 USs$0.00
(n.7a%) (2.08%) 2500% 4a 00:01:25 0.00% (0.00°%) (0u00%)
7 0 US50.00
(139%) 0.90%) T43% 12 00:00:06 0.00% (0.00°%) (0u00%)
i 4 noox 175 00:00.07 000% 0] Uussooo
(0.40%) 0.51%) (0.00%) (0L00%)
2 3 . 0 US$0.00
(O.40%) (0.38%) 0.00% 0o 0e10:27 0.00% (0.00%) (0u00%)
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wwwmelazeta com

Youthforlove - GA4

) Altsers | Add comparison + |

Pages and screens: Page path and screen class @ ~

Y Include Page path and scree.. )

Views by Page pathand screen class over time

act:onaid
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3K

2K

1K

A i A l haa m 0

m 1] 01 01 n [1]] 01 01
Sept Oct Nov Dec Jan Feb Mar Apr
@ /game @ /game/ @ /nl/g ® Jenjg @ Jrof f
0, Search_
Page pathand screen class ~ + + Views Users Views per
35322 28,195 125
100% of total 100% of total Avg 0%
1 fgame 25,667 22,494 1.14
2 /game/ 5736 4,760 121
3 /nlfgame/ 2,168 2162 1.00
4 fenfgame/ 1111 o989 1.2
3 frofgame/ 3 17 1.01
&  Jen/game 76 66 115
7 feljgame/ 39 18 217
&  Jjro/game 3 3 1.00
9 fel/game 1 1 1.00
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Gotoreport [

Custom 9 Aug 2022 - 30 Apr2023 ¥

Views by Page path and screen class

fenigame/

Iro/game!

=]

10K 20K

Rows perpage: 10~

Event count Conver

Allevents =

0Om 0Bs no.o0m

Avg 0% 100% of total
Om 02s 76,041
Om 35s 22,447
Om 02s 6,112
0Om 09s 3,446
Om 04s 1.562
0m 07s mn
2Zm11s 1o
0m 07s ]
Om 00s 4

30K

1-9of9

sions

Allevents =

0.00

0.00

0.00
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4.2.5 Details web-game Romania
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Period 1

Youthforlowe
Tuttii dati del sito web

Gameplayers_Romania_lapr2021_8aug2022

A Analytics
AllUsers
100.00% Veers

Map Owerlay
Summary

12 I 18

W This data was filiered using an advanced filter.

1. L0 Romania fenigame/ 2

i;

X frojgame/Tibclid=lwAR 1 yLeAEwdmmbgh3Ploednk
2. N Romania _ANinew3082cery0jP_kBYOW.JcTmmeZjUA &
fan/game/Hbclid=lwARTyLeAEvw dmméghIPQoeSnk

3. LN Romania _AWVnew3082ceryDjP_kEYSW JcTmmE2ilA &

act:onaid
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Acquisition

Users

18

% of
Total
0.12%

1
{15450)

n
(52.38%)

4
(19.08%)

2
{.52%)

Mew
Uears ‘Sessions
3 9
% of Total: % of
0.03% Total:
{15229) D05,
{18,202}
2 3
(40.00%) (33.33%)
[}
(B0.00%) (B66TR)
0 [}
D.00%) 00w

Behaviour

M‘:d‘ Pages/Session
0.00% 3.56
Avg for | Awg For View:
View! 1.70
22.23% {109.55%)

{-100.00%)
0.00% 600
0.00% 100
0.00% oo

Bug. Sesslon
Duration

DO:07-51
Ao T ies:
000145
248.17%)

001249
000523

000000

Go toreport [

1 Apr2021 -8 Aug 2022

Goal
Canversion

A ok View:

(0.00%)

0.00%

0.00%

0.00%

Goal
Completions

1]

% of Total:
o0

1)

{0.00%)
#0.00%)

#0.00%)

Gaal
Value

Us$0.00
% of Total:

0.00%
(US50.00)

(ouoow)
(ouoomw)

(ouoomw)
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YOUTH
X

Period 2
. wwwmelazeta com
oAl Analytics | Youthforlove - GA4 Samrepon &
() AlUsers | Add comparison + Custom @ Aug 2022 - 30 Apr2023 ¥

Pages and screens: Page pathand screen class @ -

'Y (Include Page path and scree.. %)

Views by Page path and screen class over time Views by Page path and screen class
2K
frilfgame/
15K
frofgamef
1K feligame/
Jen/game/
500
Jen/game
A 0
0 0 01 01 01 01 01 01
Sept Ot Nav Dec Jan Feb Mar Apr 0 500 *® 15K 2K 2.5K
@ /nlig & /rofg @ felfga L] game/ @ fen/g
Q, Search_ Rows perpage: 10~ 1-9af 9

Page path and screenclass = +

8,802 5,332 33,994 0.00

100% of total 100% of total Avg 0% Avg 0% 100% of total
1 /nl/game/ 2,438 2,437 1.00 Om 03s 7.088 0.00
2 frofgame/ 2,378 2,308 1.02 Om 05s 11117 0.00
E Jeligame/ 1,880 1,888 1.00 Om01s 8,800 0.00
4 fen/game/ 1739 1,094 1.59 Om 03s 5705 0.00
5 fen/game 249 213 147 Om02s 865 0.00
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4.2.6 Details web-game Other Countries

Period 1
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. Youthforiove
Al Analytics | Tutti dati del sito web Wiy @
Gameplayers_Others_1apr2021_8aug2022

1 Apr 2021 - 8 Aug 2022
AllUsers
100.00% Users

Map Overlay

Summary

1 U

Y This dats was filtered using an advanced filter.

Acquisition Behaviour Conversions
Country Page
Users |,  New Users Sessions Bounce Rate Avg. Rate Goal Value
99 26.09% 6.26 00:02:58 0.00% 0 UsS$0.00
% of Total % of Total: Avg for View: Avg for View: Avg for View: Avg for View: % of Total % of Total:
0.64% o3 32 23% 1.70 0007145 0.00% 0.00% 0.00%
(15459) (15229) (19.07%) (268.99%) (69.13%) (0.00%) (o) (Us$0.00)
5 1 1 0 Us$0.00
1. B9 Germany /game/ > (431%) (5.00%) (@.35%) 000% 500 Dy 0.00% {v.00%) 0.00%)
e 5 1 2 0 Us$0.00
2. @ Netheslends fen/game/ ! (431%) (5.00%) B.70%) 000% 500 00:09:45 0.06% .0o%) ©.00%)
5 0 0 0 us$0.00
3. == Netherlands Inl/game/ ppr 068 s 0.00% 0.00 00:00:00 0.00% 00K B.00%)
——— 4 0 0
4. IZ Spain fenfgame/ 3 s oo 0.00% 0.00% 0.00 00:00:00 0.00% ©.00%
; 4 d 1 0
5. =5 United States lenfgame/ prprons (5.00%) 4.35%) 0.00% 500 00:00:46 ooes (©.00%)
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Period 2

wwwemelazeta com -
i Gotoreport
ol Analytics | youthforlove - GA4 cport @
o All Users | Add comparison + | Cusom 9 Aug 2022 - 30 Apr2023 ¥
Pages and screens: Page path and screen class @ ~
Y Include Page path and scree.. %)
Views by Page path and screen class over time Views by Page path and screen class
200
Jen/game/
600
Jfen/game
400 frligame/
fgame/
200
l_ﬂ o
A A . o
m n 01 01 n [1]] 01 01
Sept Oat Nov Dec Jan Feb Mar Apr o E Ak ek B 0K EK
® /enfgame/ @ /en/g [ ] ® /game/ @ fgame
Q, Search_ Rows perpage: 10~ Goto: 1 1-100f321 %
Page path and screen class = Country = b4 + Views Users Views per Average Event count
uEEr Engagement Allevents ~
16,495 14,488 114 OmO4ds 55,4623
100% of total 100% of total Avg 0% Avg 0% 100% of total
1 fenfgame Ukraine 1892 1.672 113 0Om 03s 6,228
2 fenfgame/ United States 1359 1.364 1.00 0Om 00s 4722
3 [enfgame/ United Kingdom 1.205 951 1.27 OmoO2s 3,843
4 fen/game/ France 1.002 919 1.09 Om 06= 3462
5  [fen/game/ Ukraine o974 814 1.20 Om 03s 3,208
& /nl/game/ United Kingdom 726 726 1.00 Om 00s 2,249
7 [fen/game/ Spain 720 644 1.2 Om 09s 2519
8 fenfgame/ Germany 689 639 1.05 Om 02s 2,378
o fenfgame/ Poland 519 A50 115 0Om 158 1.852
10 fen/game/ Russia 474 A77 0.99 Om 00= 1.645
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I 4.3  Media coverage, People Reached online and via social media

With media coverage we refer to all the project news & activities that are presented and distributed
by various forms of media, such as newspapers, television, radio, and the internet. It includes the
range of topics that are reported on, the tone and style of the reporting, and the extent to which the
news is disseminated to the public.

With this media coverage we have a significant impact on public opinion and behavior, as it shapes
the way in which people perceive events, issues, and individuals. It can influence political decisions,
social attitudes, and economic outcomes. The media coverage ensured that we met our stated goal
in terms of reach, views, and players.

In this section you get a detailed overview of all communication activities carried out by each
partner. This detailed overview is distilled from the Communication Activity log - file. The sources to
each individual activity can also be found in this file. Regarding the range of some activities, you will
notice that not always a range was included. This since no reference of range could be defined.
However, these are often media platforms with a large reach, these numbers were not included in
the total reach. The most important thing is that the distribution by these media platforms did result
in noticeable traffic to the website and the game.

You can find the full table of statistics on the following page.
Attachments

All references (dates, links and screenshots) are available on the Communication Activity Plan & Log
file and in the Attachments folder.
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Communication type

Targets to be reached:

Current status

Individual Targets

Articles International 10
ucLL 5
AFOL 2
ACTIONAID ITALY 0
ACTIONAID HELLAS 3
CPE 0
Articles National 28
ueLL 6
AFOL 7
ACTIONAID ITALY 4
ACTIONAID HELLAS 10
CPE 1
Social Media Posts 168
ucLL 15
AFOL 33
ACTIONAID ITALY 55
ACTIONAID HELLAS 56
CPE 9
Press Release 180
ueLL 3
AFOL 18
ACTIONAID ITALY 157
ACTIONAID HELLAS 2
CPE 0
Other (Events/Conferences/...) 13
ucLL 11
AFOL 0
ACTIONAID ITALY 2
ACTIONAID HELLAS 0
CPE 0
Total Media Coverage 40 399
Shared Targets

Website views 100.000 156.688
Y4L Game players 50.000 67.620
Social media reach 1.000.000 7.122.355
Total activities reach 1.500.000 18.148.607
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